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The Cold Weather Boots — or the Luggage Leather Scuffs? 








Here'sa mple quiz for mail order expert 
Three quick question And a free $500 ad 


plus thousands of dollars in sales at stake 


Look over the two ads listed below 
Both ran in Esquire Both were eminer tly 


uccessful. Both advertisers repeated 


pair -*2.50 


in Esquire 


id more, how n any 


Guess which ad Luggage Leather Scuffs 


. 
¥ produced in moll orders, ond in The New Cald Weather Heat 
e @tt thet ic different to beep bic feet warm in 
ned «ith genuine lambs wool heel 


dollar 


twenty five words tell us why you think er Sa . 
. . . £0010 Like picture uppers od tanned shi gran 
t pulled better, Winner receive a tres notes, Gina waned ete thet wie 
$500 ad in Esquire he « snow tire. For the outdoor man and 
’ a sportsmen 
£006 Black high polish bootmatber leather uppers 
leather soles 
A word to the wise Kee p youre timate eo apy 
, . . . The lest two high polished boots for the commuter 
h gh f quire pulls ifs he ad off on eve ry man ia corvies, end of ext > eifemed ted 
conceivable mail order item trom tor by number in sizes 5-12. Specify shoe size Send 
check oF money order for $1495. No C.0.0's please 
wrought iron furniture to gift wrapped 
CLIPPER CASUAL MANUFACTURING CO 
?©. tex 226 Lyon, Mews 














to ar hique arms 





ham wind indicat ” 


You name it. £ quire ells it 
Advertisement A 


t out and fill in the coupon 


j 


to the right and mail it to Talking Shop 


With Esquire at the address below In 25 words or less complete the following statement 


And while you're trying your luck in 
th ive ner fill in A or B) pulled better because 


Esquire’s mail order quiz why not 
try for the jackpot with a test ad for 
your product in the next available issue 


f Esquire For details phone or write 


Norman Aronson, Mgr 
Talking Shop With Esquire 
488 Madison Avenue 

New York 22, New York 
Plaza 9-3232 


ched as the winner produced 


i'd like to know more about Esquire’s mail order successes 


ng with the Continental US may 
’ cumentary pr sof | sell 


test — except employees of Esquire 


their relatives, employees and relative 
f th » = ed t the ecific mpanie + ' 
se ems yed y @ specinc « po sw rising representative see me 


advertisements are featured and their advertising 


agencies ntest subject to federal and 


regvlati 








i 2} } SF llars. * 


.cgmen Prejer 


Modern Busi 


ertisement has been seen by the 


f tS. News & World Report 


ADVERTIS 


ING THAT HELPS YOU SELL 
Mead Pap t f nerchant hant 


busine or merchat merchat ilesmen, printer 





Salute To: 
A Mail Lady 


lt ybout tune for a “cover girl 
en getting too much 

Reporter covers 

Wiis pictured iv 

May Vander 

oimeidentally, that 

carried a feature 


next candidate for 


whe attend direct mail con 

need no introduction to the 

lace but for the uniitia 

name is Virginia Parsons 

Thi ilute was brought about by the 
melertu pob Virginia did im of 
promoting ind conducting 
rat DYVLAA sponsored Workshop 
nd Raisers. It was a howling 
resulting in an unexpect 

registration with many 
cant turned away for lack f 
ilequate facilities. Virginia's first ef 
fort will undoubtedly result in simi 

lar workshops in the future 

Vis nia Parsons m one of those 
ire combinations of i profes 
onal im medreal circles, an expert 
ijlesman and money raiser, a statis 
teal expert im all-round executive 
‘ye and in expert need and 
we direct mag production genius 
As the December. 1952 story pointed 
out, nothing is left to chance in the 
fund raising activities of the New 
York Tuberculosis and Health Assn 
urtl Ave New York 16 

if which Virginia is the Di 

or of Fund Raising. Her produ 
plant is a model which is visited 
by hundreds of “experts” in search of 
lea Critics of fund raising would 
fine! littl af anything to eriticize ir 
thee etuy Its streamlined for eff 


ind ecomomy 
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AN OUTSTANDING NEGATIVE LETTER 


Henry Hoke 


Editor and Publishe 


M. L. Strutzenberg F. Stern H. L. Mitchell 


Business Manager rculot ester Advertising Managet 


Dudley Lufkin Henry Hoke, Jr 


Field Editor Advertising Manager 


The Reporter of Direct Mail Advertising is published monthly by Henry Hoke, publisher 
ot Garden City, New York. Subscription price is $6.00 a year. Re-entered as second closs 
matter at Post Office at Garden City, New York, under the act of March 3, 1897. Copy- 
right 1955 by Henry Hoke. Western Sales Office: H. L. Mitchell & Associates, 3087 Saturn 
Avenue, Huntington Park, California, Lafayette 4668 


The Reporter s independen ownec wd operated But 
regular subscribers 


the subecrig 


THE REPORTER OF DIRECT MAIL ADVERTISING 








\ 
Mi 


4 
a 


ire made t 
ou 
y sheet has just t 


right amount of sizing to “drink in 


just the right amount of ink 


PS cok WY 


ATLANTIC BOND 


4 
MADE BY EASTERN 


Se Hal sheuld NEVER 
tau TWO \IDES... 


wWAvwttss PAPER K 
4 


CORPORATION «+ BANGOR, MAINE 








fror page 4 


So that all of you can know het 


better, we ll give you the highlights 

in the career of one of the most color 

“Fe | i ful women in advertising 

Guess re Virginia Parsons was born in Fer 
guson, Missouri (suburb of St 

- Louis) on August 13, 1908 (never 
Keeply-O-Letters conceals the birth date) Attended 
elementary and high school in Fer 

guson, although lived in University 

> £ : City during the last part of high 

olde s c school experience Traveled ever 


winter with mother either south of 
- 


e an 
e if wil west to escape the bad winters 
CUS omer e 7 She attended the University of 
Missouri for one year 1926-1927 
and the W ishington L niversity 
School of Nursing. St. Louis (192; 
1930) receiving her RN. Did 
public health nursing in industry for 
International Shoe Company. Duties 
included plant inspection for use of 
safety devices, health and hygiene in 
structions to young girls in the fas 
tories, some home visiting on indus 
trial injuries cases. Became interest 
ed in Workmen's Compensation at 
says this time and attended City College 
ALAN DEYOE, of Law five nights a week complet 
ing one year of law. Later took night 
Director of Circulation work in public health nursing at 
POPULAR MECHANICS Washington University 
MAGAZINE Worked as a visiting nurse with 
the Visiting Nurses Assn. and the 
City Health Dept in St. Louis dur 
ing height of depression. Most of the 
work centered on the North Rivet 


I've been doing busine with Reply © for Front where conditions were sad and 


a long time. Back in 1935 I first tested depressing during this economi 
Reply () for The Farmer, St. Paul the slump 

last | knew it was still be ing used profitably In 1936 Virginia moved to Dallas 
there. At Farm Journal. here at POPULAR 

MECHANICS, and with several other pub and brother-in-law. Worked as schoo! 
aes Reply.0 | Lit tl j nurse for Board of Education in Dal 
a he pea cr eee ae las for one year. then to Dallas Red 


lexas, to be near a married sister 


everywhere has done a vood job for me ( ross as Director of Home Nursing 


Not only is the product a good one but the in Junior Red Cros to organize 
Reply ‘) people are helpful to us in plan- Adult kduc ation classes and coordin 
ning our mailings, They come up with ideas, write for ate a teaching program in the Jun 


with lay outs and with copy sugge stions WV e FREE BROOKLET lor High ™“~ hools WwW ith the Home 

dont use them all, but | don’t think they've Economic Departments 

We invite tests of 5.000 She completed a B.A. course at 

- or 10,000 Reply-O-Letters = 

have some merit to it. And that’s saying a from mail users whe. when Texas State College for Women in 
1941. Then to Galveston as the exe 


ino diet hiieiee eee * can then mail in lerses cutive secretary of the Anti-Tubercu 
quantities losis Assn. In 1943, to United States 


The booklet. “it was An- Public Health Service as an associate 


SWERS THEY WANTED” in Health Educ ation doing a com 


ever made a recommendation that didn't 


lot. considering that I've been a customer satisfied with the results, 


makes good reading for munity organization job with local 
anyone who uses the mails Health Departme nts over eight south 


co Send for your free copy eastern states 


the today In 1944, Virginia left the south 


and moved on to the National Tuber 


reply-o-letter culosis Assn as an asst tale in pre 
THE REPLY-O PRODUCTS CO gram development and field consul 
7 Central Park West tant work through the entire United 
New York 23,N.Y 


* 7 ' THE REPORTER 








“tates 194; saw é executive 
secretary of the New Have Puberet 
ind Health Asst 
r to her present 
lund raising Nev 
and Health Asss 


with 


UNDERCOVER 
STUFF gets read 


more often when the ~ 


cover it’s under is ~ 
Chains Xs COVER 


enn., and 
assist i ore i i it Detroit 
Mich 
Once she go the bu for direct 
mail, she just naturally tackled the 
problem of learning all about u 


just as she had tackled other unre 


lated subjects (including the solving 


of practically unsolvable mathemati TT RI 


eal tricks and puzzles Hay 

And like all active. successful and 
too-busy people, Virginia finds spare FIRST i 
time to devote to circle-widening in Il art 
She = ifi relive member ! \y wricatl ( | 
Assn. of University W en, a Fellow 
of the American Public Health Assn 
a member of Kappa Delta Pi, Assn 
of Fund Raising Directors. New York 
Hundred Million Club and the New 
York Adve rtising Club 

Her activities within and contribu 
tions to the Direct Mail Advertising 

have been previous noted and 
well known 
Next time 


rn 


FINALLY, 1) 
Made f1 





ou “7 pru 
etterhead ¢t Han ” 
Lake Road. Erie 6. Pennayl 


yet AAMMERA 2 
vet" COVER 


JULY, 1955 UNSURPASSED FOR CATALOGS - BOOKLETS - MENUS - PRICE LISTS - FOLDERS - BROADSIDES - MANUALS 





a costs no more 











when the job is LARGE 


call LEMARGE! 


SERVING CHICAGO 
AND THE 
MIDWESTERN AREA 


inically 
- in the 


types of 


Lemarge 
mat Cc i 


over ha 


Lemarge specializing in speec 

| a Spee 
premium handling and mailing and 
low cost typewriter addressing 


Write or phone 


for details! 


ne LEMARGE cmp 








sil ideas and news items for this department Send all material to 


The Reporter of Direct Mail Advertising, 224-7th St., Garden City, N Y 





AT LAST ymebody ‘ } Porter DMAA committe This re 
The June i of porter has corresponded with Bill for 
ne Time Out, which | many yeal but we hav never met 
il hed by The Reuber personally lll will Db yne of the con 
B. F. Goodri iltants < ostal Table in the 
Circle of Information session at th 
DMAA convention on September 14 
He wants od a good job ou vou 
want to along samples of mal 
sification 
to ip- 
Be 

would 

write to 

ident, Direct 

uben H. Don 


iid St.. Chicago 


LEROY W. THOMPSON, of 
Roebuck an o Philadelphi 
ected president of The Philadelphia 
Dire | Club I retiring pre 
ing man 


ife Insu 


THE FIFTH YEAR IN A ROW, 
! Distinguishe« 
ented to Mi 


vel to the 


monthly 


ove 


AFTER MANY YEARS, we are wet 
Direct Mail Ad 
Bi 


uncheon meeting on Wednesday, Jun 
Sth Roy « I Thompson were 
England aing ix-week vacatior 

nobpiile when 


bee! 
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*{. mailing list 
broker 


Names Unlimited, Inc. has, for 27 years, given personal 
and eager attention to the needs of mailers and iist 
owners. Chartered member of the National Council of 
Mailing List Brokers, 





“.. Bunn Tying Machines 
help move as much as 
‘4 million pieces of 
mail a day” 


says Edward Leahy, Sec’y-Treas., 
BUCKLEY-DEMENT 
Direct mail ¢ mnpaigns must go out 
con Tanne says Mr. Leahy of Buckley 
Dement Advertising Corp., Chicago 
world famous direct mail house but 
junn Machines it would be 
tight sched 
speed keeps pac 


without 
unpossible to hold our 
ules. Their tying 
fastest 
serting and metering machines 
Machine 
place stack of envelopes on machine 
In less than |! 


wrapype d 


with even the automatic in 


, 
Bunn operation is simple 


and ste pon tre adle 
stack is 


with 


seconds securely 


and = tied slip-proof, tamper 
proof knot 


masters 
Bunn Machines adjust automatically 


fully approved by Post 


to any size of shape us ghit 
amount of twine every time with 


proper, uniform tension 


8. H. BUNN Co., Dept. 20-75 
7605 Vincennes Ave. 

Chicage 20, il! 

GET THE WHOLE STORY 


Send teday fer this fect-pocked 
booklet, which illustrates the 
many edvantages of Bunn Tying 
Machines There is ne obligation. 


MAIL THIS COUPON NOW 
B. H. Bunn Co,, 80-75 
7605 Vincennes Ave., Chicage 20, Il. 


Please send me a copy of your free bookie? 
which shows how Bunn Machines can seve 
time and money in my business. 


Nome 








Company 
Address 





City , Zone___State. 


BANDWAGON DEPT.: Our 
The Month in the June 


Quiz of 
Reporter pic- 
ng nis re 
we pec j 
Hack cjtrie 
1 abroad. In 
manulac 


on the bandwagon to 


America hottest 

The Allen Hollander 
rd Ave., New York 
their coonskin hat 
month by starting 
production on these bearskin-on-white 
merchandising labels for novelties and 


promotion campaign 


SAND & SPRAY is the name of a new 
external h.m. expounding the pleasure 
nte-Haddon Hall Atlanti 

hotel. Produce 

vivertising agency 


ideiphia / Pa., the pul 


riy to a list of 200,000 

nte-Haddon Hall guest 
mailed last month 

a beautiful two 


d with picture 


eee 


THE DEAN OF GADGETEERS, Alx 
Mitchell of 111 W. Jackson Blvd., Chi 
cago 4, Lil. | old his letter gadge 
busine to the Hewig Co., 45 W. 45tl 
St., Ne York 36 After 


promotir the use of and furnish- 


1) yeal 


for direct mail Abe 


vadyet 
take thing i little easier but he 


continue his premium and adver 


using nov 


venture because 
‘ 


the Magical al 


BILL FEATHER | 


good idea tor peo} 


content in Bill 


JiM MOSELY 
pier than usual 
hused about 

versary 
Order List 


St Boston 


lot for the list 
for direct mail 
March, 1955, issue 
testimonial dinner 
friend 


be 


many of his 
' 
| 


thers wil 


years’ 
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ANIMATED DIRECT MAIL: The 
neiple of that “Mummy In The Cof 


IF YOU HAVE A LARGE VOLUME 
! inquiries to tabulate, you mignt be 
a device fo: 

counter can 

city, state 

or other 

any of 66 

banks high 

Veeder 


prices 
pri 


90 YEARS OF PRINTING GROWTH 


© ¢ ‘ ‘ beautil 


JULY, 1955 


SAdOTIANT 


Nil 


It's no secret where t 


NOIS 


IGANG 


WEW YORK 36,68. Y. © 522 Filth Avenwe 
ST. LOUIS 10, MO. * 500! Southwest Ave 
WINAEAPOLIS 1, MINN. © 129 North 2nd $+ 


TENSION ENVELOPE: 


and speedy serv 


“TENSION ENVELOPE CORPORATION 





**No use Doc. Nobody or nothing can see 
4 


through a Tension ‘Artlined’ Envelope!” 


k for top quality envelopes 


e Write or call 


DES MOINES 14, IOWA + 1912 Grand Avenve 
KANSAS CITY 8, MO. © 19th & Compbell Ste 
FT. WORTH 12, TEXAS © 5900 East Rosedale 


\PES-TENSION © 





DIRECT MAIL AND MAIL ORDER 


COPY 


Write of Mai Order Letters that 
bring beck orders and cash 
Contacting Letters that reate and 
maintain good ~ between tales 
mens calis booklets, folders 
brochures, house orgens, circulars thet 
do the selling jobs you want them 
to do. Fully indorsed by «@ nation 
wide clientele. Winner of two OMAA 
Best of industry Awards Dartne 
Gold Medea editor of IMP 
the world's smaliest house orgen 


ORVILLE E. REED 


106 N. STATE STREET 
HOWELL, MICHIGAN 








BOOKLETS THAT BECKON 


“Chat Fellow Bott's 


Leo P. Bott, Jr., 64 E. Jackson, Chicago 








FUND RAISERS... 


Our job is to help 
arger contributions to 
weve helped ther ore 


,/ WILLIAM M. PROFT 
VeASSOCIATES 


27 WASHINGTON PLACE TAST ORANGE WI 


LOOK 


BELOW 





THANK YOU FOR LOOKING 
Say friend—Did you ever go down to the 
track and bet on the baeng-telis? | mean 
squander your \oot on the Gee geet, haterd « 
wager on the equinine species ay @ fin on 
are 4 betting 
ck out of the 


sand made up (heck 

uplie of ents each n 

be gied t send you a 

They make a terrif Direct 
hand away 


harge ation { the samples 


biig 
Franklin C. Wertheim 
DIRECT MAIL CONSULTANT 
179-15 


JAMAICA 32, N.Y 
Man With The ‘Mode 


Jamaica Avenue 











Penny Label Company 


9-13 Murray $t.. New York 7, N.Y 














DIRECT 


There’s only 


DICKIE- 


RAYMOND 





and 


SALES PROMOTION 


470 ATLANTIC 


for 34 Years 


Planning 
Writing 
Production 


I, 


AVENURB 
BOSTON 


225 PARK 
NEW 


AVENUE 

YORK 

109 CHURCH STRERT 
NEW HAVEN 


ADVERTISING 














Al 


400 


Mailing List 


Compilations 


Accurate 
Current 
Prompt Delivery 


2000 Typists 


at your service 


SUN MAILING Ui 


Madison Avenve, N.Y. 17, N 


MUrray Hill 8-6500 


y 








poradk meeting 
firms 


New 


and Rockland and 


as 842 member! 
pughout Greater 

tie “a Veil a if 
f northern New Jersey 
e part in printing in 
19 top executive 

ttee last year 

holding or 349 conterence at 
NYEPA I at 461 
Bth Ave New York 1, N. Y. Thi 
561,696 


headquarter 
headquarter mailed pieces of 
ind handled 90 682 
80,943 incoming 


gigantic industry being 


eee 


SAD NEWS FROM BOSTON: Andrew 
D’Eramo, general manager of OMS 
Mail Advertising, 221 Columbus Ave 
Boston 16, Ma and of the 
Mail Advertising Service Assn., lost hi: 

Dickie, on May 17, 1955. At least 


j pr ime te lost Dickie and 


» director 


friend of his were out boating. The 


Guard located the overturned 


bode Some of you 


write to Andy 


owe 


BOOKLETS AND BROCHURES are 
thoroughly described in an excellent 
5 - page text published by Howard 
Smith Paper Mi Ltd., 407 McGill St 
Montreal, Canada 


ed by director of 


Written and design- 
ivertising art and 
Engel the book i 
The Production of 
Booklets and Brochures. Illustrated by 
Ed McNally, it give 
helpful 


typography tan 
titled Planning 
a lot of sound and 


ideas on everything from type 
With a 
Federated Press Ltd 
Montreal, the book itself is a fine ex 
techniques Mr 


talk ibout. You can get a 


lection to binding uperior 


printing job by 
ample of the Engel 
copy by 
writing to advertising manager Neil B 


Powter at Howard Smith 


eee 


THINGS ARE BOOMING IN THE 
SOUTH for Atlanta Envelope Co 
Atlanta, Ga While expanding their 
plant in Atlanta by 10,000 ft 
Schutt Envelope 
Manufacturing Co. of Miami, Fla. T! 


new compan’ A 


parent 


the firm acquired the 


| operate as separate 


unit to handle 
products in the 


With 


n 
operating in Wa 


another manutact 


} 


Envelope Co 


f 


velope manutlac 


outl 


UNITED AIR LINES, 5959 
Ave Chicago 38, Il 
prospects a mail 
Mainliner attached t 
them that United Mainli 
pounds of cargo, coast- 
than eight hours. The 
boxed with a teaser 
8000 LBS 


THERE WILL BE GLAMOUR 
Industry 
Atlanti 


annual Printing 
convention in 
15 to 20 

jamin Franklin 


to the winner! 


contest for the 
vertising. The statuette i ) 
sponsored by Miller Printing Mact 
Co., will be presented by Peggy Wood 
popular star on television's I Remem- 
Mama” is m 

the printing industry. I 

husband, William H. W 

years president of PIA 

of the board and partne! 


York 


Stillson, Inc 


ber Mama 


printing firm of R 


LAST YEAR wv 
New 
pile da 


England Ex 
imple 
specifications 
machines 


(requests 
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that the envelope 
specifica- 
t to cover! 

n informa 

| and 
must reading f ise! f automati 
equipme Titled How To Get The 
Most Out Of Automatic Mailing Equip- 
ment By Proper Envelope Selection 
18-page booklet offers hundreds of 
You can get 

to New England Er 
ller St. Wor- 


ANY DISCUSSION OF COLOR in 
ctr dvertisu bound to stir 
But if i want to read 
tandable dis- 
and moti 
get it in i 
I wn Faber Bi: 

ed Color, Paper and People 
distributed by 
4120 Lexing 


N. Y. Get it 


THE CANADIAN DIRECT MAIL 
LEADERS CONTEST, sponsored by Pro 
has been broadened 

gnificant rule 


1) Entric 


ARGUMENTS ABOUT THE POST 
OFFICE are excitir ip in Canada 


ent tron 


JULY, 1955 


art 


striping 
layout 
design 


ty pog ‘aphy 
printing 


sketches 


good remedy for your sick 
mailing is a smartly styled envelope. We 
can show you how to increase your re- 
turns by just a simple remedy, use color. 
If you use color wisely you can increase 
your returns considerably. Our Art De- 
partment can show you how to do it. We 
have been designing “Personalized” en- 
velopes for years and we know what we 
are doing. For your next mailing use color 
and compare your returns over last year’s 
mailing. Think it over, then think of 
Cupples for smartly styled colored 
envelopes. 


upples 


envelope co., ine. 


360 Furman Street + Brooklyn 1, New York 


TRiangle 5-6285 





Offices in Boston, Washington & Philadelphia 





OFFICE -> 


Write for ( 
the new 


MAIL ROOM and COLLATING 


CATALOG 


CORBIN Mail Room and Collating Equip- 
ment reduces work motions, ends con- 
gestion, handles larger quantities of 
mail in less time. Used in the majority 
of U. S. Post Offices, and in leading 
firms, universities and institutions. It’s 
the answer to your need for fast, effi- 
cient mail handling! 


Size and capacity to 


meet your requirements 


COUPON 
NOW! 


ted litereture and prices on 
m and Collating Equip 
ited products 


ee 


i 
| 


tion party. We reading the 
House of 
May 26 and 27 
friend Bil 


manager of the 


enjoyed 
Commons proceedings for 
They were sent by ou 
Hamilton, formerly 
Advertising and Sal 


Montreal, and now 


genera 


Executives Club 
Member of 


interest 


Parliament. Of particular 
were the acrimonious debat 
on the mailing of unordered merchar 
dise or ibscriptions A number of 
prominent USA publications were cor 


demned for the practice. (Better watcl 


out on this. Don't bill Canadians for 
unordered merchandise 
Another 


subject of intensive debate (led by Bil 


collect. Trouble is brewing.) 


} 


Hamilton) the problem of postal 
thefts Maybe we here in the USA 


would know more about the Post Of 


fice if the Canadian system was fo 
lowed having the Cabinet offi 
present in House or Senate when po 


tal matter ure debated Sure } re 


vealing 


DON'T FORGET THAT 


Congressman has a powerfu 


vour oO 
influence 

in Washington and will take action 

anything which concerns a co tituent 

For instance 

Post Office « 


trouble with the 


reguiation which you think 
and you cant get satisfaction fron 
your local Post Office or the Depart- 
ment write to your Congressman 
We have just seen a file of correspond- 
Reporter reader and 

Very 


postmaster tried to stop 


ence between a 


his Congressman illuminating 
some local 
particular format which had been used 
for many yea! by the mailer. The 


Congressman managed get a quick 


of the restraining order 


OFF THE RECORD: Pratt Institut 
Brooklyn 5, N. Y 


approach to 


255 Rvyersor >t 


used a nove persuade 


20,000 alumni to contribute to Pratt 


Fund 


Horn recorded an “off 


Development Institute 


Dr. Francis H 


report on the 


president 
the record position of 
urging alumni to contribut« 
fund The 


the school 
to the report was 


RCA Victor Cu 


and mailed with reply 


produced 
on 78 rpm records by 
tom Record Div 


envelopes announcing Get On The 


14 


Record fc V to needle 


you. but Pr counting or 
your hely 


some good 


BILL TOWNE, who 
W. L. Towne Advert 
Bot 


A MESSAGE FROM ENGLAND 


the finest talks they have 


one 


A LOT 
direct mail i 
1955 issue of The 
415 N arborn t.. Chicas 2 
Editor S.A itermalr 


of the 


OF GOOD MATERIAL on 
June 


contained in the 


Advertiser's Digest 


magi 
titled ire " ind Ef 
fect \ Ss The Direct 


Mail 


nomies, i ‘0 ind Reader 


Envelope Eco 


Reaction” | orman Fo Building 
a Mailing I Edward ave! 


( finned page 
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SEN-BAK 


* nat j 
patent apple 


A great many of our early 
orders are test mailings-- 
these tests are now proving 
SEN-BAK's superiority. We 
encourage and welcome your 
test. 


Every day more and more 
users are finding that there 
is a difference, and that 
difference can be summed up 
in one word... RESULTS! 


a , : — Satisfied b ‘ 

STIL A PLANNING PRODUE TIVE 21277 MAL nee Call] i 
customers, reorder after re- 

order, means... SEN-BAK 


has been accepted. 


If you're interested in 
better direct mail results 

write us today on your 
business letterhead request- 
ing the G.O.S. sales kit 
that includes layout forms, 
samples and many 
testimonials. 








SS 








WOODWARD BUILDING WASHINGTON 5,D.C. REPUBLIC 7-2424 GENERAL OFFICE SERVICE ¢ INC 
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A REPORT ON THE 
FUND RAISERS WORKSHOP 


175 fund raisers meet in New York for DMAA’s first 


organized Workshop devoted to fund raising methods 


Reporter's Note: The first Fund Raisers Work- 
thep was held on April 18, 1955, at the 
Roosevelt Hotel in New York. We've de- 
layed reporting until we could get all the 
pieces together. The material here is pre- 
sented as the combined ideas of a number 
of participants including THE REPORTER 
viol We are including details of the pro- 
gram so thet ideas con be used for sim- 
ilar affairs in other lecolities, The names 
ere porticularly important because all did 
@ fine job and could form the nucleus for 


other programs 


a Mai. forms an essential 
ind indispensable function in 
many operations of charitable, edu 
cational, philanthropic, and religious 
organizations, which look to the pub 
lic for financial support of their pro 
very 


grams and = services 


person 
whose name is listed in a telephone 


book, city 


sooner or later is approached with 


directory voters list, 


ippeal letters; at times, several in 
the same mail. A sizeable portion of 
the business of many list brokers is 
the rental of 
Printers and lettershops all over the 


contributors — lists 
country are engaged in processing 
mail appeals. Quite a number of 
large national organizations even 
have made the local postmaster their 
collecting agent. It is anybody's 
guess how many fund raising letters 
are dispatched annually. The number 
must add up to many hundreds of 


millions 


bund raising is the most conspu 
uous part of the use of the mails by 
organizations, It cer 


Many 


groups who obtain support primar 


philanthropic 


tainly is not the only one 


ily by personal solicitation bea ue sts 
and large donations from wealthy 
individuals, must use direct mail ex 
tensively to enlist volunteer solicitors 


maintain their morale and coopera 


tion, call meetings, publicize their 
aims, and for other necessary fune 
tions such as mass distribution of 
annual reports and finan ial state 


ments 
Many active 
DMAA serve on local boards and 


organi 


members of the 


committees of philanthropic 
zations and their advice is always in 
The actual membership of 
im the 


cle mand 
professional fund raisers 


DMAA is small, but vocal 


At the 1954 convention in Boston 
following a round table discussion on 
fund raising, a group of leaders met 
with Jess Roberts, Chairman of the 
DMAA_ Ethies 
mending among other things, that 
the DMAA provide a workshop for 
fund raisers similar to workshops in 
the circulation and book fields. The 
suggestion was accepted by the 
DMAA board and John Plank, Gen 
eral Chairman of the New York City 
Workshops, invited Virginia Parsons 
Director of Fund Raising of the New 
York Tuberculosis and Health As 


to accept the chair 


Committee, recom 


sociation, Ine 
manship of the first Fund Raiser’s 


W orkshop 


\ committee was set up consisting 
of: Lt. Col. G. Blair Abrams of the 
Salvation Army, Arthur T. Burges 
of Boys’ Club of Boston, Robert N 
Cox of The National Society for 
( rippled Children and Adults, Philip 
Houtz of the National Jewish Hos 
pital at Denver, Mrs. Stella Koenig 
formerly of Henry St. Settlement, J 
Louis Meyer of The Official Catholic 
William Moore of the 
American Heart Association, Wil 
liam Proft of Proft Associates, and 
Joseph Russakoff of Vanguard Ad 


Agency This committes 


Directory 


vertising 


met three times There was no past 


guide the ploneering 


experience to 
venture. 


One of the 
the building of the prospect list It 
was evident that attendance had to 
be culled from outside the usual di 


Would these fund 


raisers come, was the question that 


major problems was 


rect mail crowd 


no one was able to answer Sari 
old-timers thought they would stay 
Finally, a list was 


1300 names gleaned 


away in droves 
compiled 

from directories and contacts of 
committee members. A total of L300 
names were circularized, producing 
200 requests for reservations of 
which 25 had to be refused because 


of lack of space 


admission fee of $12.50 for the day 


Considering the 
including lunch, the response sur 
prised everybody. A 12% return ot 
a mailing is pretty good by any 
standard of direct mail. The original 
mailing was a simple mimeographed 
teaser announcing the workshop and 


marke d ol 


It gave no 


urging that the day be 
the calendar, and saved 
other information but the names 
of the committee members. The see 
ond mailing carried the program an 


the names of the moderators 


The program was developed afte: 
exhaustive study and many discus 
It is printed here in full to 


sions 


help chairmen in other areas 
rABLE NO. ONI 
CLEAN AND 


( larence 


HOW TO SECURE, USI 
MAINTAIN LISTS’ 
Kehoe, Director of 
Div., National Tuberculosis ssociation 
(formerly Mr Kehoe was state upel 
visor for Illinois Division on 
Rehabilitation, and special 

FBI). 

Emily Klinkhart, American Foundatio 


(hairman 


Christmas Seal Sal 
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rABLE NO. TWO 


HOW TO USE THE MAILS HOW TO 
-ET THE BEST RESULTS”: Chairmar 


Nauhe hington, D. ¢ (for 


entatives 


Department 


Nazainz Wiscon 


rABLE NO. THREE 


HOW TO PICK YOUR COPY APPEAI 
& PLAN YOUR LETTER (Chairman 
V. Mor: \ int to the Pre 
& Sons Company 
Livir v Letter 


iwards 


TABLE NO. FOUR 


ND HOW TO MAKE A DEEP 
iin the 
Business 


rABLI 


HOW TO DEVELOP SPECIAL GIFTS 
BEOLESTS, ANNUITIES, AND ENDOW 
MENTS (1) Lt. Col. G. Blair 
Abra ™~ 1 
Legal Depart 
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day s plans Door prizes were draw eriticism 1 he 


Rosencrantz Presbyteriat iret the Vande rbilt Suite Roose vel Hotel. 
uncil, New York Naturally, with an attendance of 
ex W turger, Director of Fund Rais | 

New York Chapter of Amet 


(2 persons including moderators 


and committees distributed ovel 


seven tables, a management problem 


rABLE NO. SIX was presented By and large the 


group circulated well, being remind 
HOW AND WHEN TO USE SPACI 
ADVERTISING (hairman Joseph Ru 
sakoff President Vanguard Advertisu 


Agency, who has been i advert 


ed to change tables every forty five 
minutes by the sound of a postman > 
whistle 

writing for 2/ years \ highlight of the session was an 
Edward T. Werthe resident lor able talk delivered at luncheon by 


Wertheim Advertising Agen ev ‘ kd Maver 
who for 19 year has specialized in f i 19 


mipe 
and charitable 


w hose speech bpopee its 


Among the discoveries which came 
is a revelation to many participants 


was the amount of help and services 


te 


The DMAA Steering Committee for the First Fund Raisers Workshop (seated, left to right) 
Stella Koenig, formerly of Henry Street Settlement; Virginia Parsons, N.Y. Tuberculosis & 
Health Assn. (chairman); and William Proft, William Proft Associates (standing, left 
to right): William Moore, American Heart Assn.; Philip Houtz, National Jewish Hospital 
Robert N. Cox Arthur T 
Boys’ Club of Boston; Joseph Russakoff, Vanguard Advertising Agency; and J. Lovis Meyer 
Official Catholic Directory 
of DMAA’s New York Workshop, was absent when the photo was taken 


at Denver National Society for Crippled Children Burger 


John Plank of Harvey Famous Comics, who is general chairman 


HOW WE DID TI rma ethical list brokers can render. Three 
Philip Houtz, Executive eet fll 


tional Jewish 
William ne en 4 interesting disclosure 


oWw-ups were recommended An 
reve tled that 


pace sivertising ina mail order 


Rai ing it 


wrmerl lire or of tund i tN techniques ine apple ible to the pro 
motion of annuity ile ir several 
of the foremost charitable organiza 
trons 
Supphers of mechanized lettershop 
Fly tabulating machines and 
Mail j ireulas re wcounting machines have found a 


fertile field for the sale of automaty 


er quipment 


Double 


equipment to large mailers becaus 


Margaret Fe 


Relations and Fur i Rai ne nldret they “are vitally concerned with 


Society, New York, who ong wit ‘ duction of costs and increased eth 


“ 


Koenig co-authored — the boo ov ! The 


ae a i, Ma erency cop talole pr niuced a 


challenge If you want an eight dol 

At & a.m on the 
April 16th, the me 
led for coffee and a briefing on the sho letters came in 


trend 


should write i 


hibboleth 


morning lor contribution ou 


derators asseml our page letter The 


at 9:07. By 9:10, the workshop was ippeal letter writing 


underway in the small Ballroom and longer letter which 





Fund Raisers Workshop 





sufhicient 


The 


First fund raisers 
to meet together and 
perience The notior 
secretive about their 
they would not reveal 
their successful techniques has bee 
thoroughly disproved An explana 
tion for this attitude may 
in the highly cor petitive 
the struggle for the char 
As an illustration take the 
the Puberculosis Christn 
which until very recently he 
tual monopoly in this field. Li 
254 organizations used a s¢ 


a method of fund raising 


Second fund raisers 
nizant of the help to be gained fro 
experienced peopl it the whi 
gamut of direct mail 
Third fund raisers 
need of an organization 
a clearing house for 
standards of ethics an 
meeting ground This 
challenge to the DMAA 
tion of the fund raisers 


organizational structure 


GOOD 
TIDINGS 


There are 162.922.000 
who are not members of 
munist Party 

Some +, OLL AO « suples 
L. S. will stay more or 
married during the yeat 

The Internal Revenue 
will find that 43.646.154 
returns for the year 
correctly 

Approximately 
will sit at dinner t 
ning and remind )) 


ca really are learning 


school 


ANOTHER GOOD RENEWAL SERIES Most of the time, 15,720,000 


ganized workers are 











For the past several years, we have been talking about the wonderful and unusual 
renewal letters or notices created by Les Anderson. alumni director Alumni Asso There are 64 countrnes in the worl 
ciation, University of Oregon, Eugene Oregon, and we are pr vileged to show you that have not discovered tl 


! 


two of the five pieces in this yeors serves of the hvdrog 
Les more or less standardizes on «a 6''n7" size. All are processed in black and white : 
which we cannot show here. Headings or slogans and signature usually appear in red , P 
32 above was solid red bec kground with lettering in reverse white rom ¢ 
£4. headed ‘Frankly were stuck!” is difficult to illustrate since the sheet. when y 


Gain 


; 


oastmastter 


folded in half was stuck together on the edges with gum cement and the instructions —— Intert 
( { ime 


on both sides of the outside flap was ‘To open, grasp both sides of paper here and ali 1 


pull herd (thereby separating the cement 
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TESTING... 


Fact or Faney? 


by Edward N. Mayer, Jr., 


ive par ided ing or the size of type using a coated trol can change too and finally, 
up is ntry. discussing r an uncoated sheet of paper: or a even the mailing list you used for 
thre 7 I’; neiples of small 


vr oa large envelope cannot your test, may, as it has in some 


. 


Direct Mail ow | find that the possibly except ino instances almost cases, go completely to pot! 


seventh perimcip . ‘1 loo few to mention effect the ultim 
Poday, the post office has picked 


up somewhat in its delivery sche 
obviously true that changing dules. But. where a few years back 


It's wrong b ; only cant 0 of these minor details may in it was possible to chart your returns 


That is Ve ! ‘ ‘ nber is ile sucCOSss of Veoour maining 


lest ever I { i! ike 


ou test every mat ou make, but or decrease the number of after a few days of a mailing, it now 
furthermore OFe TNpor our returns but it is just as true takes anywhere from a month to a 
lant, it ! 0 ne that if they do change your return month and a half. And by the same 
Hf you do . “ignificantl something s gone ha token, mailings that usually ran their 
Phere 0 ' , 0 wire and there is something con ourse in OO days now are still ae 
nx why } r | ‘ pletely confusing with the offer ou tive in OO 
ur alu ~ ‘ making the copy you have writ 
It requires little to explain why 
or the list vou have used , 
Jou should: est nimportant either a small mailing market or di 
The second fundamental weakness rect mail that does not ask for orf 


with a lot of testing is in timing ders o1 inquiries cannot be tested 


Tests made in July should i etheienthy. Tt must be quite apparent 


theory by lid for October mailings that in these two cases though test 
but there ine nan things that can 
: ing will prove nothing, careful depth 
maiuin I rf it} three short months busi 

research may get you olf one track 
cannot iss conditions cat change col 
ou petition car change local conditions and on to another and more correct 


or national o vor your on one 





Reporter's Note: Edward N. Mayer, Jr., former 
DMAA president and president ef James 
Gray, Inc 216 £. 45th St, New York 17 
N. Y., has been barnstorming around the 
country for years making talks on 
direct mail, He made one of the best of 
his career at the luncheon in the Roosevelt 
Hotel during the Fund Raisers Workshop 
chairmanned by “cover girl’ Virginia Par 
rons. Ed and this reporter have argued for 
years over the debatable question of test 
ing because there are so many people 
uting direct mail, especially in the indus 
trial and fund raising fields, who simply 
cannot test every mailing They must rely 
on hunches or post experiences. So 

we are more than glad to poss along 
Ed’'s masterful presentation on the fallacies 
and facts of testing lt is printed without 
a blue pencil stroke of editing, Most of it 
applies to nearly every kind of business 
activity and it's worth keeping for future 


re reading 
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there iiways 
there ilwa 


rlant tacete 


itself 


iiiing tist 


marticulari in fund 
theor there 18 n 
» things to be 
other hand 

sold to a 

mv be totally 


mating tists 


that no matter what 
the mail for, al some 


must test the copy that you 


ould talk ) 0 * about test 

f offers, copy and list; but | 

would rather go into another aspect 
| the testing pireture 

trike me that direct mail has 

up! kivery other 

medium boasts of i 

mackground knowledge 

the direct mail prac 


for the lack ! 


direct mail 
ore than a quarter 
e built up a fund of ae 
ing knowledge that is avail 
hould be used in planning 
tiling lo on mind direct 


built o \ Y sin 


ill at knowles 
the 


being ¢ 

Study th 
id the ap 
look over 


with 


Perfect Mailin 


9g 
bp 


Package 
' k ' ‘ . 


iInanimousty wccepted today t 
he one that is mailed in an envelope 
ind contains a letter, a circular, an 
rder blank or inquiry form and a 
When you are ask 
not of ' 


a reply card may be 


velope 

mquiry and it's 
personal nature 
substituted for the form and enve 
viously, the reply envelope 
o nust be addressed and must 
be stamped or be of the 


reply variety 


lests have been made of all kinds 
of package and almost invariably 
the one listed above comes out on 
top But not always. // your prod 
uct or service ts well known to the 
publu you will generally find that 
you can eliminate the circular with 
oul cuttin your returns We have 
never seen a test though that proved 
conclusively that you could eliminate 
the letter and still 


ness from a circular use d separately 


get as much busi 


Multigraph, Lithograph or Print- 
ed Letters: Shrewd advertisers have 
been trying to find out for years 
whether a nultigraphed lithographed 
or printed letter brings in the most 
business The results have varied 
ill over the lot We ve 

conclusive proof that one kind 
other In the 


of cases there will be 


never seen 


better than anv 
preat mayorit 
little difference in the final re 
sults that your choice of process will 


hve unimportant 


Filled-in Letters: [f you re going t 
have your letters filled in, be sur 
that ou get a close to a perfect 


match is is humanly possible \ 
slopp 


you more 


ireless fill-in will always do 
Never 
theless, if you can get good clean 
that at first glance look pretty 


harm than good 


letters 
much like personal ones, you will al 
most always no matter what you 
selli nerease the number of 
returns /f wis only the num 
plies youre alter. and vou 

out the cost per inquiry 
se fill-ins; but if the cost is 


important as 


j uw usually is), the per 


onalization just wont work out. If 
however you have a high-priced 
product or a personal or con 
hdential service to. sell you can 
well afford the additional cost of fill 


ing 


Automatic Typewritten Letters: 
billed-in letters, when pitted against 
iutomatic typewritten ones, come off 

best. But here 


again the cost 


pieture Automati 


typewritter letters which actually 
look just like 
considerably more thar 


other kind. In addi 


tion. they can only be mailed under 


personally typewritten 
ones cost 


practically any 


first-class postage If you want re 
plies to vour offer the automatic 
ly pe writer is your wonder machine 
The higher the price of the product 
or service you are selling, the more 
likely it is that you can afford this 


really personal letter 


Process Letters: A process letter 
is a step above the multigraph and 
one below the automatic typewriter 
Once you prove that filling-in is for 
you, it’s almost certain that the pro 
cess letter is your dish Process let 
ers are sold under many trade names 
and are produced on flatbed press 
es) lest after test proves that the 
looking more like a 


personal one than those run on a 


process letter 


a better job with 
Other 


multigraph will do 
out increasing selling costs 
lests prove just as conclusively that 
strictly on a cost per order or in 
quiry basis they run ahead of auto 


matic typewritten letters 


Executive Type Letters: [he letter 
1.BoM. exe 


every 


set in ty pe to match the 


culive typewriter appears 
test to run considerably ahead of 
those set in ordinary Ly pe The aver 
age increase from the 

fully personalized 1.B.M 


never been less than 897, and often 


use of care 
letters has 


runs over 30%. The cost is usually 
yreater than process letters but less 


than automatically typed ones 


The Second Color: The use of a 
second color both in letters and cir 
culars pays out. However. the second 
color in the circular seems a suret 
bet than in the letter for the upper 
erust products or services. In the 
mass appeal offers ther 

very few instances where 

rob was better wu either 

one printed in two color 

remember more thar three 

where a two-color circular didnt get 
more business ind at a lower cost 
than a one-color job. Products that 
have sight appeal do well when the 
circular is printed in four colors, but 
two colors are about all letter 


will stand 


Two-Color Reply Cards: Jhere is 


acdlve rtising 


ne ise in direct mail 


whe the second 
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two-color letters 
good, don't go off 


two 


off 


and 


Just because 
circulars are 
and print your cards in 
But again, there’s a 
follow. Much 
find out 


than any 


rt ply 
colors pattern 


you can testing has 
done to whether 
better other. Al 


though pink may win one day and 


been one 


color is 
blue or even vel 


yreen or brown or 


low the next, reply cards printed on 
colored paper in a color of ink that 
as that used in eithe 
joo 


matchin 


is not the same 
letter or circular will do a better 
than two-color or single 


‘ olor pl ces 


Airmail 
Cards: 


Reply Envelopes and 


Airmail business reply en 


velopes and cards have been tested 
against the ordinary kind by most 
large advertisers. Whenever theres 
a time element in the offer, they pay 
out. But where no time element 
exists, and results are checked care 


has 


life f the offer 


ili enve lope . ind 


fully after the 
run its course, air! 
cards do not make enough difference 


to talk about 


Two-Page Letters: During th 
years of paper shortages most two 
page letters were printed on two 


sides of the same sheet of paper. Ad 


vertisers found that they got more 
business when they followed patrio 
tic dictates and saved paper. Sine 


then the picture has changed and now 
it seems that if you can hold the at 
tention of the readet 
bottom of the 
make any difference 
to turn the page o1 pick up another 
There is old 
line of demarcation. If your 


fairly ¢ Kpensive of 


down to the 
first page it wont 
whether he has 


one however, the same 


price 
product ts your 
service quite personal, use 
sheets. It 


the ass 


separate 
selling in 
sheet 


howe ver you fe 


market 


and print on both 


field, use one 


sides 


Order Or Inquiry Form As Part 
Of Letter: Viaking you: 


inquiry form part of your 


order o1 
letter, cul 


will reduce the 


cular or mailing piece 
number of replies you receive \ 
separate form has increased business 


is little as 12% and as much as 
LO, We know of no single case 
where a pe rforated form that had t 
be torn out of a letter or cireulas 
compared favorably with the separ 


ate contrasting torm ven the state 


Just initial this letter and re 


ment 


enclosed enve 


turn it to us in the 


does not do is well is a 


spec 
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Another 
appeared in the ™ 
tested, the en 


ial and separate form pal 


tern has 
Whenever 


it's been 


closure of two order or inquiry forms 


replies than the e1 
The of bot! 


and an attached form w 


brings 


more 


closure of only one use 


i separate 


get you more replies tha 


invariably 


either one used alone 


folate 


ails 


Enclosures: \ circular or a 
is a better enclosure for your m 


than a booklet Booklets are in 


not nearly as eflective as the 


cases 


less dignified but more commercial 
ind thus more action compelling 
circular. Even if you are forced | 
omit some of your material, use tl 
simpler form Booklets, even wher 
they have done as well as circula 


delayed the ordes 
Booklets ses 


immediacy of an off 


or folders, have 
or inquiries 


to kill all the 


received 


ind results trickle in for an extren 
ly long period ot time Remember 
howevel that we re talking ibou 
booklets of a selling or ce Scripta 


Were not talking about cata 
logs that actually list and picture tl 


nature 


products or services being sold 


Sales For Cash: When you reall 


have something to sell by mail a 


want to decide in advance whether 


to make your offer a cash-with-or 
der, C.O.D., o1 Shipment on Ope 
\ccount, the tests that have beer 
made give you a definite and ile 


yorical answer Open account selli 


brings in far more 


either of the other methods. /’ 
centages vary, but if you fieure cas! 
with order as one order COD 
shipme nis wil usually result wu 
tween 11/4 and 13/4 order ar 
open account may vary all the wa 
from 2 to 5. Very few legitimat 
advisers lose money when thie 
take the credit) risk but they 
have lo set up i collect 
stem ind not ill = people pa 


promptly, although the great ma 


ity do pay You ll get more busi 
Wo you sell on oper count i 
ome of your profits will disappea 
for collections mad by the sal 
token C.O.D 0s cost re t har 


than cash with orders 


Handwritten Postscripts: | lan: 


written postseripts at the end of 
sales letter increase the number | 
replies. A restatement of the head 
if in admoniti t wet \ 

any ome f a dozen different kind 


tests 


business than 





! appeal, written in the sa 
writing as the signature n the let 
ter, increases results 


Postage: Jesting the kind of post 


ie to use on a mailing has been 
ing on timost) since the day Ben 
Franklin became the first Postmaster 


country Lots of 
dete 


igain a pattern has emerged. By and 


this 


been 


(reneral of 


things have rmined 


large third-class mail is a better 
bet if you re interested in your cost 
por inquiry or sake But if you just 
want replies and the devil with the 
cost, first class and/or air mail 
hould be your choice. In method of 
lampin i decent stamp will gen 
erally do a better job than a meter 
imprint mail addressed to home 

New issues of commemorative lannips 
test better than other kinds of first 
class mail, but they rarel Wit il 
a i‘ t basis avainst | cent man 


ings Finally, if it's peed 
terested in to the exclusion ! all 
other tactor it 


hould be your 


DIRECT MAIL 
DETECTIVE STORY 


} cently \ hone int 
Levittowt \ y wi 
andthe thief ol 


S,(h) in ca hy 


burglarized 


awa with about 


md S2.000 in overn 


The thief thought he had a fool 


pr ! tem tor ettin the bond 
ished. He bought a ver he i ‘ 
ond hand cat with part of the tolen 
cre nad re stered it i the nan 
of the person who ow 1 the bond 
With the owner certilicate as iden 
tilieats TT ith the 4 mon 
toler ashi. tne per da check “ 
uot ou t bank it another fairly 
listant Los Island Hage He made 
withdrawal but mad everal 


widittor il hep ! it thre next week 


or ter ia 
After this build up hie ippeared alt 
the bank to cash the bond posit i 
rivhtful wi fy Levittowt 
But h wa i ediatel rested 
i lid it happen Ihe bank had 
talled a direct mail oodwill 
le ind’ alter the account had been 
tarted the president wrote the usual 


elceome letter to the new depositor 
It, of course, went to the fellow iu 
La tt ind he turned it over te 


om there on it was ca 






r 


RECOMMENDATIONS 


MANDCRAFTERS HOMEMAKERS 


‘ WORKBASKET Needlework 


Buyers 





jaeeese \er be: 


Lea) 


ler oreeeer 


Ownershic 


660 000 


& Meat Markets 


Bank D 
250 000 


TOP FARM PERATOR MAIL ORDER LIST 


Ag yity ssiness Letter Serv 


000 000 


ers —800 000 





New attacks on Third 
Class mail are being 
launched. It’s high 
time for a defensive 
stand... like the one 


on the opposite page 


by Harry Maginnis. 


such a notation as “Occupant 

together with a street address 

no ~' Rape delivered at the 
ly te 
2 


Taps PO Till 
For Millions 


Practice Merely 
Curbed, Not Halte 


By ROGER STUART, 
Staff Writer 
WASHINGTON, May 25 
“Junk mail” 
an annual loss of millions 


still flourishes, 


dollars to the post office 
Nameless, unsolicited cir« 

cars and 

continue to be delivered 


postal carriers as third-cla 


mail, despite an order wide 


hailed as ending the practi 
two months ago 


cent-per-ounce ra 
| ‘And ty Post Office still is los 
ing money on the operation 

Moreover, the practice of 
handling pieces which carry 
neither a name nor address of 
any kind goes on in the case of 
rural routes and boxholders ir 
areas where no city or village 
delivery is available 

Postal officials concede that 
| the March 31 order did not dis 
4 continue delivery of all types 
of junk mail 

Deliveries Go On. 

The new limiting order, one 
official said, has made it neces 
at| sary for mailing houses to “r« 
of | organize their thinking” to some 

extent But it was conceded 
that circulars, cards, premium 
u | coupons and the like, which are 





advertising leaflets) no more personalized than “O« 
bY! cupant, 20 E. 64th St 


still are 
5S! being delivered in large quanti 
'Y| ties. 

“| Junk mail was launched by 


| the Post Office Department in 


The mass delivery of such! August, 1953. to help cut the 


mail has not been stopped 


It) perennial postal deficit. It was 


has merely been curtailed. The} discontinued. in part, a yea! 


“rescinding” order 


livery in cities and villages 
mail addressed simply “Loc 
Patron Householder 
“Boxholder 

‘Occupant Enough.’ 


Pieces bearing the name 


no addressee— but carryil 


The newspapers won't give up. Re 
produced here is a clipping from the 
Vew York World-Telegram and Sun 
of Wednesday, May 25. We suppose 
the same item was carried in othe 
Scripps-Howard papers and we know 
for sure that the same sort of mat 
erial was carried by other papers 
such as, for mstance the Ft. Lauder 
dale (hla Sunday News 

Maybe we should forget 
ind let the mn wspaper writers wear 
but there are too 


about it 


themselves out 

many repercussions 
On May 31, Sen. Mike 

iD Mont.) made 


Senate floor in which he condemned 


Mansfice ld 
a speech on the 
volume of 


the continuing heavy 


junk mail” which “causes the Post 
Ofhce Department a loss of millions 
of dollars.” The attacked 


Occupant Mail and called on the 


Senator 


x effective) and a half later, only after it 
March 31, 1955, halted the de |had aroused 


: protests from 
Ol! householders and after threats 
al had been made in Congress of 


Or! Jegislating it out of existence 


ol 


> 


Postmaster General to place further 
restrictions on third class mail 

A number of persons, including 
this reporter have written letters to 
Senator Mike because he is usually 
a very fairminded person The best 
letter we have seen so far was writ 
ten by Harry Maginnis executive 
manager of Associated Third Class 
Mail Users, 1406 G St.. N. W.. Wash 
ington 5, D. ¢ We will take th 
room to reprint it because a lot of 
you should have the right arguments 
when you talk personally to your 
own representatives in Congress 


We think Harry’s letter 


have been more powerful if he had 


would 


included a comparison with second 
class rates, total we ight, ets Re 
porter for May 1955 page 19) But 
Harry's letter is well worth reading 


Here it is 


THE REPORTER OF DIRECT MAIL ADVERTISING 





June 1, 1955 


Honorable Mike Mansfield 
United States Senate 
Washington, D. ¢ 
My dear Senator 
I read with a great deal of interest 
Senate floor 


urge the 


your statement on the 
which you 
further res 


yesterday in 
Postmaster General to 
trict the use 


ticularly that categ: 


of third class mail par 
ry known as “Ox 
cupant’ mail. There is a great mis 
conception about third class mail, the 
economy, its 


part it plays in the 


value to small businessmen and its 
relationship to the Post Office deficit 

Having followed your career som 
knowing of the 
basic principles which guide you in 


the political field, | 


have 


what closely and 
feel certain you 


would want to corrected any 
misconception you might have about 
direct mail advertising 


I should like to 


beginning that very few of our mem 


emphasize in the 


Generally 
name. We 


firms 


bers use “Occupant mail 


their mail is addressed by 
number of 


have, however a 


who process “Occupant” mail The 
interesting fact is that this ty pe of 
mainly hy small busi 


mail 1s used 


nessmen the store 
the Main Street 


station proprietor 


corner! 
» & 10, the gasoline 
others who 
take adver 
tisements in newspapers or to pay for 
the facilities of 
I know it to be one of your political 
beliefs that 
backbone of 
businesses, t 
on the watchful 


you 


After the 


gprocery 


and 
are not in a position to 


television or radio 


small business is the 
America and that 
must depend 


Suc h 
survive 
concern of such as 


. Householder” Order 


was promulgated by the Postmaster 


August, 1953, there 
a concerted drive by the newspapers 
Order One 
can assume that the Press 
did not relish the competition whic 


Natural 


successful in hav 


(General in was 


to have the rescinded 
American 
“Occupant” mail presented 
ly, the 
ing the Summerfield Order rescinded 
You 


eral to expand the restriction so that 


press was 


now urge the Postmaster Gen 


1] 
these small businessmen cannot ever 


use “Occupant mail, on which an 


address but no name 
If you will 
General's press release issued at the 


of his “House 


find no 


appears 
study the Postmaster 
time of the recision 
holder” Order, you will 
claim that the Department was los 
of its handling of 
there 


ing money because 


such mail. On the contrary 


JULY, 1955 


a wealth of data to show that every 
of such handled by th 
postal establishment produced a pro 
fit to the Federal Government 

I think you will be 


before you 


prece mail 


interested in 


having some statistics 


about third class mail. Keep in mind 
that it is the one advertising medium 
which is available to every American 
business firm, however small 

Postage paid by third class users 


2 This 


was $252 million. 
covered 13.8 billion pieces of maul 


last year 
The annual cost of creating this ad 
vertising material (printing, paper 
etc.) is $1-1% billion. You will find 
many advancing the theory that no 
body reads or responds to third class 
mail. Businessmen just do not spend 
$1-3/4 billion 
In fact, the amount of 
sold by direct 
over $15 billion 

Keep in mind also 
third 
ice—that is 


some return 


without 
goods and 


services mail is well 


Senator, that 
deferred 
handled 
facilities 


class mail gets Sery 
it need only be 
worke rs and 


when postal 


are idle Third class mail is not ur 
like night telephone calls and after 
Customers are attract 
Overhead re 
facilities 


all eexe pt for 


noon movies 
ed by 


mains the 


lower charges 
same but the 
would not be used at 


the attractiveness of the lower rate 
There is 
that 


class mail is eliminated 


expre assed 
third 


It is obvious 


also a theory 


money will he saved if 
to this writer that if such a ste p were 
taken by the 


the effect of eliminating $25: 


in revenue without any comparable 


Congress it would have 


> million 


reduction in postal costs Kighty per 
cent of Post Office expenditures are 

SOL000 postal employ 
have to be fired to save 


$252 million 


for salaries 
ees would 
There are a good many millions of 


Ame ricans whose 


livelihood depends 
selling We are all 
an expanding econon 
Ameri 
cans can produce all they choose but 
job has to be 


pre vent 


on direct mail 


that 


agreed 


is necessary and desirable 


i selling done if iL 


ire to stagnant inventories 
Third class mail plays an important 
task of selling the good 


labor 


hone at disagre ement 


part in the 


made by 


There 
over the rate of postage third class 


Arne rican 


may he 


mail should pay but there is no den 
the helpful 


selling has on the 


ing impact direct mail 


Ameri im ecor 


omy 


I an 
from Mr 


you have i repli 


of these 


sure when 


Summerfield none 


facts will be 
skirt the question whether “House 
holde "i 
the Department 
directly to the question 
would be saved if third class 
mail eliminated entirely?” He 
will emphasize deficits in third class 
mail for the 1953, 1954 and 


1955 without telling you that his a 


emphasized. He will 


mail lost or made money for 
He will not respond 
“How much 
money 


were 
years 


countants cannot establish a true de 


ficit on third class mail because no 


accountant can be certain what dis 
count below cost should be granted 
deferred 
which third class mail receives 

He will urge that 


rate increase for third class mail as 


because of the handling 


you support a 
a logical solution to the problem 


You will find the 
eral on the horns of a dilemma, He 


Postmaster Gen 


will assert that first class mail is pay 
ing its way but that the rate should 
be increased from 3c to 4e an ounce 
He will not admit the 


whic h forever 


element of 
politics shrouds the 
postal establishment, requiring Post 
Offices in 39,000 locations where no 
shown. He will 
fail to demonstrate states of 
Kentucky and Missouri have a pro 
fusion of Post Offices 


He will neglect to say 


profit can ever be 


why the 


that Con 
pressmen have been prolifi users of 
unaddressed mail in political cam 
paigns and for the purpose of blank 
their Districts 


naires seeking answers on the fore 


eting with question 
most questions facing public men. He 
will neglect to assert that Christmas 
eals, seals research to 


help Muscular 


Dystrophy, Cancer and other ailments 


supporting 
crippled children, 
which plague men are distributed by 
third class mail. He will not remark 
that States and Municipalities find it 
a convenient medium to distribute to 
the citizen pamphlets, sample election 
ballots, referenda, et al 

He will not tell you that it is less 
costly for the 
Occupant 


Department to distri 


bute mail than it is let 
ters carrying a name and address. He 
does not have the 


to you showing which small 


information to 
CONVEY 
businessmen depend on this adver 
lising for their livelihood 
they make in profits hecause 
they 


pay what letter shops 


how rritic h 
of it 


how many people enploy 
what taxes they 
they help to support and the dollar 
volume of American goods they sell 

The Congress possesses a wisdom 


far beyond that of 


tives who desiring to make a record 


transient execu 


(Continued on nezt page) 











nd finished art 


RAYMOND LUFKIN Pier 
124 West Clinton Aver 


satisfied 
too easily 


The Uj uckley 
Organization 





stration done for THE MOR 
MAGAZINE. published by 
uM . & Ce Ottumwa 
Site of printed illustration 

‘ etferpress 


yrephty BY MAIL 
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“ALL-PURPOSE” 
FELINS PAK TYERS 


ALL-PURPOSE be 
(<8 couse they will 
> AUTOMATICALLY 
ADJUST THEM- 
SELVES AND TIE 
TIGHT and light or 
heavy bundle 
package, box, with 
in the capacity of 
each model. There 
are several models 
to choose from 
ALL-PURPOSE be 
couse they will 
handle all the ty 
ing problems in 
your tice mailroom and tactory more 
efficiently than you believe possible 
ALL-PURPOSE becouse they use twines 
fron S} to 24 ply as well as tapes and 
braids 
ALL-PURPOSE because anyone can ope 
rate them efficiently They ore sturdily 
onstructed te ive long dependable 
service 
ALL-PURPOSE because these machines con 
be controlled by foot pedal trip or auto 
matic trip 
LET FELINS CUT YOUR MAILING COST 
NOW 
MODEL F.6.J ILLUSTRATED 


Send for prices and circuiare 


FELIN TYING MACHINE co. 


335 
Mila cuhkee 





of some sort, ignore those verities 
with which Congressmen are fami 
liar and which they carefully weigh 
hefore acting 
Having worked myself on the Hill 
for ten years in the offices of Sena 
tors Taft and Martin of Pennsylvania 
l know personally of the comple x 
problems you are called upon to re 
solve. | hesitate, therefore, asking for 
an interview on this subject so vital 
to 252,000 third class permit hold 
ers | have however, been retained 
to see that their case is presented to 
the Congress. If you have the time 
and care to see other data which are 
most convincing, | shall be glad to 
present them to you in person. There 
are legislators who will accept Mr 
Summerfheld’s judgment on _ this 
question without exploring the other 
side of the problem but | know you 
are not one of them 
With kindest regards and best 

wishes 

Very sincerely 

s/ Harry J. Maginnis 

HARRY J. MAGINNIS 

Executive Manager 


. 
WHAT'S THIS? 
DEPARTMENT 


Probably very few people have 
ever read a presidential vet mes 
sage And chances are that you do 
not know what President Eisenhower 
is supposed to have written when he 
vetoed, on May 19, the first postal 
salary increase 

Here is the last paragraph of the 
message 

Because the enactment of 
legislation will substantially increas 


the postal deficit | wish ag 


gain to 
emphasize the imperative need for 
postal rates that will make the Postal 
Service self-supporting and be based 
on service rendered to the user. We 
can no longer afford to continue a 
costly deficit operation paid for by 
millions of taxpayers in amounts out 
of all proportion to the postal ser 
ices that they as individuals receive 

We doubt if the President wrot 
that paragraph. The Postal Services 
will not, cannot e self-supportin is 
long as it does a thousand and one 
free jobs for every other department 
of government. and for the Congress 
Just what does the President or his 
ghostwriter mean by the sanctimoni 
ous term “self-supporting / Is the 
Department of Agriculture self-sup 
porting? Is the Department of Com 
merce self-supporting 
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BRIEF IT UP! 


s 


We've been saving this 

until we could find room for it. One of the 
best talks at Detroit Direct Mail Day was 
by Fred Ll. Shaw of Richardson-Show, 
advertising agency) located at 15555 W 
McNichols Road, Detroit 35, Mich. Most of 
the good talks these days on direct mail are 
of copy 

some of the obser- 


Reporter's Note 


Inc 


wrapped around the subject 


which seems to confirm 
vations made about the Boston DMAA con- 
in the October and November Re 
We are passing the high- 
lights of Fred Show’s talk because the points 
should be helpful to anyone worrying about 


vention 


porters along 


how to make direct mail more effective 


War 
and 


Army Regulations 


ingenuily, cor 


with char 


World 


humor 


GIs in 
acteristi 


densed voluminous 


and came up with three easy rules 
yuaranteed = to keep i Gl out of 
trouble The rules 

If it ove siule t 

if t oesnt ave | i I ip! 

If it’s too heavy to pick up, paint it! 

Point: If you want our message 
read. understood and acted upon 
BRIEF IT LP! 
Why: Because of today’s fierce com 
petition lor ur attention not onl 
through the printed word, but via 
other means 


For Instance: | kept tal) on printed 


materials that arrived at my house 
during the ten days before this meet 
Ing. 93 pleces ume Via the mail mat 
in addition to the five or six peri 
odicals to which | subscribe and 1 
the monthly assortment of bills. 3; 
pieces ime over the porch rail 
handbills. dodgers ards, doorknob 


ind 
to the two daily ne wspapers to which 


for 


hangers what not—in addition 


1 subscribe Other competition 


my attention Pat ade of wel behind 
the-ears youths cal ing upon my 14 
ir-old daughter, continuing familys 


ik five-year 
even though stub 


ry 


usebre 
dachshund (lovable 


bornly 


campaign to he 
maiscrimiunate social ac 


tivities, job demands 
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By Fred L. Shaw, 


/ Lhe 


lhere just 
lo absorb if all! Heo 


ism fd ttinte im foday 


ad whirl weve 


direct read, under 
make this 
part of idvertising 


Have ye 


direct m 


enough mail is 


food mid acted spon lo 


inportant well 


worth pursuing mu sever n 


that ul whiecl 


ticed 


noeked 


thal 


up and read is always 


{itentiont ompelling because it 
bangs home a hig thought at the be 
ginning and so stands out from the 
mass 


illustra 


Eye 


1 ppe alin 


pertine ni 
ht colo j 


brig rs, ele 


W ell Handled looking 


ome care had been exercised in pre 


as though 


paring and packaging it) 


BRIEF AND TO THE POINT 


Tough Job: It’s far more difficult for 


the copy man to brief it down 
still retaining the big and important 
points he must vel across than it 
is to write at length. So what? Hk 
writes it at length: then boils down 
and boils down many times more 
Ofttimes it takes 19 or more “re 
writes and 19 or more aspirins t 
get the copy on the beam. But if it 
gets results—-impels readers to picl 
uoup read it and act upon u why 
then, any effort will have been well 
worth while! 

Dale Carnegie. the great pe rsuader 


eflective 


hun 


spe aking 
relations 
The Magi 


rmula that 


iti his Course itt 


and 
he 
five 


get blow-torch re 


le idership an 
calls 


ale p fe 


teaches what 
bormula i 
hie ips 


suits in speech 


and interviews and 
letters 


other 


conte rences 


sales direct mail 


all 


iso oin 


pieces ads printed ma 


terials 
THE MAGIC FORMULA: 


IHk HO HUM STEP: The 
read is prepared to be bored, Y« 


2. POINT You state your point arly 
And tell your listener or reader what 
you want him to do 
REASON You tell your ner 
reader why he should do what you ha 
asked him to do 

1. FOR EXAMPLE: Say or writ 
thing to support your reason to prove 
that the claim you put forward in your 
reason is valid 
SO WHAT That's what your reads 
or listener is asking hin if ua oUt 
point So you tell him with vigor and 
punch what you want him to do 


HO HUM: On the address side of a 
bo postcard mailing piece, addr lt 
sul lealet eervice customet tl attet 
tion Sketch of a suit of long-ha 
lled red underwear drop seat variet 
here ng out tro 5 othe and ! 
word Brererea 
POINT Headlining the r 
Cold weather comin Don't b 
sught hort in a quick freeze! Let 
get your car ready for Winter NOW! 
KEASON If you put it off, a sudd 
lrop in temperature ‘ riously dama 
ur car's engine and n \ 
fun thumbing rides wh rr 
epairs are being mace 
EXAMPLI The Auto ¢ ports th 
ore than a= thousand racked ' 
block had to te replace 1 alter ast il 
first fr because owners put off ha 
their cars Winterized earl 
SO WHAT Make sure NOW iw cal 
ead for Winter Avoid the last nut 
rush by letting us Winterize wt TODAY 
Rules of successful salesmanship 
apply with force to the writing of 
resultful copy——-which, after all, ¢ 
PRINTED salesmanship Let lowk 
it a few of these rules 
RULE 1: Write your copy in term 
of YOU—yes, Y-O-l Wi be 
cause YOU is the fattest, most potent 
word im the benglish language 
though one of the shortest lis til 
eral use puts ou (the writer ot 
the prospect's side of the fences i 
irdinal technique of suces ful sale 
manship Pop flight ilesman alwa 
presents his person in terms of yO 
write, not to a vast, indistinguish 
ible, blurry audience, but to one per 
min that audience yO 
RULE 2: Aim your mess wwe at that 
reader SLLE-INTERESI Wh 
Always. there the great unspokes 
question Whatll it do for me 
Old-time comedian Joe Cook used t 
lay emioin the aisles with his frank 
comment Of all my wifes relation 
| love myself the best This tin 
ver failed to tickle the collective 
funny bone because il o accurate} 
reflected a universal human trail 
Ihat trait is Self-Interest 
Unles youre preparing a learned 
treatise on chain reaction for a group 











MAGIC FORMULA EXAMPLES: 





























































































ADDRESSING 
MACHINES 


offer you the only competition 


you can find in the Addressing 


Via bine 


industry 


Consult your vellow 


book 
Addressing 
127 Albany 
Vass 


tele phen 


The Elliott 


or write to 
M as 


hime 


St.. Cambridge, 39, 








t Cite attiicnied 


here's a tip from the 


experts to profit by... 


Many of the country’s most success 


tul mailers (large and small) ask us for our 


list recommendations before making up 


their test schedules They know from expe 
rience that we can help them obtain the 
most responsive lists for their direct mail 


offers 


This same service s yours FREE for 
the asking. Simply return the coupon below 
and we will send you complete details about 
the lists which we believe will bring you the 


best results 


CHARTER MEMBER 


PHONE National Council of 


ORegon 7.4747 Mailing List Brokers 


Feet eee ee eee eee 2228888824 


' 
witts MADDERN, inc 


215 feurth Avenve, New York 3. N.Y 


fer eur direct meil er meil 


Ofte, 
Address 


City lene Srete 


TrTLTLLITLITLTtTe Te 


tech 


y 
general 


of nuclear scientists, don't get 
nical im your 
rule, you can’t appeal to SELF-IN 
TERESI 


& Bolts 


RULE 3: Bang home BENEFITS! In 
both 


what 


copy. As a4 


with a dissertation on Nuts 


words and pictures, dramatize 
your offering will DO for the 
reader! But don't—don't—confus 
him with a whole flock of benefits all 
at once. Highlight benefits——one at 
a tine 
Iustration 


colleagues and 1) 


It so happens we (my 
are cooking up a 
years mailing campaign—12 month 
ly folders—for a 
using 
Research into the prod 


manufacturer of 


masonry units a special con 
crete mix 
uct with benefits in mind—disclosed 
that it 


mivantages ~O were 


possesses exactly 12 major 
spotlighting 
ind expanding upon one of the ma 
jor benefits in each foldet The other 
relatively 


eleven were listing, in a 


small box of panel under the head 


ig of added benefits 
Back in World War 


pared new regulations and directives 


Il as we pore 


used to say, with a wry smile 


you can't convince ‘em, confuse 
in direct mail copy 

that 
cant get sales results confusing ‘em 


y ou ve 
Benefit 


etn Today 


or any copy for matter you 


got to convince em 
properly handled, get re 


sponses and results! 


Summing up these rules 

lL KNOW Research it from 
stem to stern for features that can be 
evaluated in terms of BENEFITS 
KNOW your audience It’s not too dif 

where average folk« 


SELF-INTER 


your produc t 


heult to determine 
iverage interests — lie 
STS, that is 
DEVELOP the 


knack of dovetailing 
two important forms of knowledge 
for a printed piece that 


EXTRA sales 


Two more unportant rules 


POssesses 


wallop! 


| Write like people talk, in con 
versational Don't use Har 
don't look down your 
Don’t talk up to him 
Maintaining the ordinary guy's con 


vein 
vardese nos 


at your reader 


versational tone will help hold his 
If a split infinitive sounds 
split it. If a 
wants to dangle let it 


belief that 


purist, has no 


interest 


more natural—why 
preposition 
dangle! It's our private 
the grammarian, or 
place in the advertising copy field 
He doesn’t write like people talk 

real, honest-to-good 
Best 


wey © ever 


2. Get 


ness enthusiasm info your copy 


some 


definition of enthusiasm 
“Fervent zeal, bubbling 
lo develop hon 


heard is this 
over without noise.” 
est enthusiasm about the product or 


service you re glorifying its neces 
thoroughly to feel 


sary to know it 


in vour heart that here is something 
that can make life bette: 


more fruitful for folks in 


Once having established a real belief 


happier 


general 


in the product or service, sell your 


self this “bill of goods 
® that your ompany of 
outht in 

© that 

® that 

about it 

® that i 

@ that the 

than the goor 

@ that the 


nging 


@ and that everytl SWELI 


Enthusiasm s as catching as mea 
Honest 
enthusiasm shows through in the suc 
cessful talk and 
shows through in the piece of copy 
that gets results The 


reader catches it 


sles in a boarding school 


salesman s selling 
prospect ‘ 
nstantly. And most 
generally catches fire! 

You can do all these things and 
still keep your copy BRIEF. In brief 
ou make it more 
unbroken ex 
panses of type i timidate the reader 
You make better 
ment of white space It's the 
idea that makes the 

Plenty of 
helps you 


hene fits ) 


ing it down invu 


ing to read Large 


possible irrange 


white 


Spar ‘ around an 


idea stand out white 


space or air punch 


sales with 


power ) 


home points 


MORE SHORT 
LETTERS 


Speaking ort which 


April 
seTrics 


Jack 


letters 
of the 
short 
O41 


we did on pape ) 
here is another 
Leo P. Bott Ir 


Chicago 4, Il 
AWFUL! 


issuc,. 
used by 
son Blvd.., 


THIS SUSPENSE IS 


. > > 
1 HOPE | HAVEN’! 
DROPPED MY BUCKE! 
DOWN AN EMPTY WELI 


WHEN 


NOW 


WHENEVER YOU ARI 


WHAT HAPPENED? 


I'M READY 


Re: Your A 


ach of the words 
separated by asterisks constituted the 
each letter 
the salutation and closing added. Leo 
they 


were 


sentences ofr 


entire copy for with only 


have been very effective 


says 
They 


ups to inquiries o1 


used is follow 


first contacts 


obviously 


JULY, 1955 





weet %sceree ceive af eeRe wein «ns 


THE LITTLE FELLOW 


NEEDS HELP! 





Reporter's Note: This subject has been cov 


ered a number of times in yeors past 


but it needs repeating. No really satisfac- 


tory method has yet been developed for 
helping the “little fellow” with the basic 
problems of direct mail. So here's another 
shot from the controversial M. A. Pollen who 
hos appeared on other occasions in THE 
REPORTER. He is a direct mail counselor 
member of the Hundred Million Club and a 
teacher of direct mail at 30 W 15th St 
New York 11, N.Y. Do you agree with 
his thinking? 





Years ive when i Youre itil 
yrant courted the girl he left in the 
old country he hired a professional 
man to write his love letters for him 

at a small tee It seems the 
poor fellow didn't trust his limited 
talents. nor his emotions 

But the small businessman isn't 
nearly as humble when he ts court 
ing a new prospect by mall In fact 
he often consider himself a born 
letler writer And if you have the 
nerve to questior t. you take your 
professional life 1 our hands 

This ma explain why direct mail 
is called the Poor ans medium 

And | dare say this medium will 
keep him poor—if he tinkers with 


it during off-hours or steals two 
paragraphs from 12 best letters sup 
plied by a Research Bureau or 


asks his printer to give him a lift 
But does the small businessman 
ever ask his accountant for a lift? 
He does not. He pays the accountant 
i reguiar monthly fee to keep his 
books in order Then why isnt he 
smart enough to pay a sales writer 
a monthly fee to fill the very same 


books “ ith order 


Food For Goats 


I'll try to find an answer. First o 
all, too many big and little execu 
lives are still questioning the powe! 


of the circular to move goods pro 


fitably into the hands of consumers 
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By M. A. Pollen 


and if they should hap 
pen to employ 
he will be forced to spend half 


1 day telephoning nine printers for 


seale d enve lope 


most likely hoe dribbled iway 


publications, syndicated material, ad 


$3,000 Will Get You $25,000 


a direct mail specialist 


t follow-up series 


different lines of bus 


] (HH) customers on the if 





will be approximately $2,000; and 
the professional man’s fee will be 
$1,000. This fee will cover the fol 
lowing services: creative plans, copy 
layout, and supervision of produ 
tion of all the letters and two-color 
circulars and will include th 
valuable time spent on conferences 
to be held every other week at the 
clients convenience All told th 
cost’ of securing an additional 
$25,000 worth of business will be 
12% and less than 29% of the gross 


volume of sales 


But even if you had these figures 
certified, and brought them in to 
encourage the small dealers and man 
ufacturers to set aside a similar bud 
get, how many of them would see 
the logic of putting S1.000 a year 


into the pockets of a creative man 


whe Inspires conhidence q Thi sad 
, 

imswel is michty jeu In fact 

more of those hard-headed louse 


nessmen will consider it highway rob 
bery And that explains why ther 
iren't enough mail advertising peo 
ple who do inspire confidence 

especially in the smaller cities and 


towns 


Of course, we do have bright ad 
vertising agency men in every nook 
ind corner of the land. But most of 
them haven't been trained to let their 
hair down and talk like human 
beings on a plain letterhead Oy 
maybe they steer shy of direct mail 
to avoid being checked up on the 
number of inquiries. Or maybe they 
arent keen on putting im JO hours 
of hard labor on a four-page cireu 
lar and letter! Nevertheless | as 
sure you that these very same local 
gency men would be only too keen 
to develop their mail selling faculti 
if they could pick up a $1,000 a year 
fee from each one of their small 


accounts! 


A Problem In 
Mutual Enlightment 


In plain words, the big problem 
we have to face here is one of mutual 
enlightment We must enlighten 
250,000 small businessmen who des 
perately need sales promotion help 

and we must enlighten 25,000 
sales-minded agency men to the op 
portunities waiting for them in their 


own back yard 


Let's see if we can pel both the 
litthe client and the agency man to 


think in terms of sales and customer 


control and not in terms of 
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WHAT DOCTORS GET IN THEIR MAIL 





TOTAL 


TYPE OF ADVERTISER 
Vha ar 
Medica 
Vl al «¢ 

\I ella 

" ‘ edica nature 
TYPE OF POSTAGE USED 
I's teal or it 


arcg), sors returt acheive 


‘ 


SELF-MAILERS AND MAILING CARDS 


ty 


Pets 


Letters enclosed 


(dive product 





COUNT OF MAILINGS 


BREAKDOWN OF MAILINGS 


NUMBER OF PRODUCTS ADVERTISED IN INDIVIDUAL MAIL 


1955 1954 


iy 


PERCENTAGE OF TOTAL 
1955 1954 1953 1952 


“nY HY.4 4 


INGS 


HOG 








ormany years Harold 
irk-O Neill, Ine oo 
York 13, N. Y¥ 


contribution 


(Neill of Cl 
Sixth \ve New 
ha made a valuable 


to direct mail researching bys 


tudving mid reporting on the 
direct mail received by a typical phy 
min We ire glad to J diss along 
the report rel used June covermg 
the period hetween May 1, 1954. and 
April 30, 1955. We will give you 
part of Hal 


can study the 


malysis and then you 
statistics 


All direct mail advertising received 
i busy general practitioner s hom 
othee combination was carefully 
saved and counted. The volume once 
ain set a record, a tot of 3.959 
mailings of which 3534 were sent 


out by pharmaceutical manufacturers 


It tiust lve considered however 
that this man ts a very 


ind for that reason he receives muc 


more mail than the average physi 
cian. Not-so-busy G.P.’s who make 
up 759% of the total number, would 
probably get slightly more than 3,000 
mailings from the 
the starred specialist, a top figure of 


drug industry 


2,500; with such groups as patholo 
gists, anesthetists and bacte riologists 
well under 2.000 mailings 

Ten companies made almost exact 
ly one-third of the pharmaceuti« al 
mailings 

Government postal cards are down 
level of all time 
folded self-mail 
More than 


phy sicians 


to their lowest 
mailing cards and 
ers are taking their place 
half of all 


‘ 


(51.79%) is in self-mailer form 


mail to 


The doctor received at least one 
on each of 675 products, one 
vears total of 6:4 


149 products fell by the wayside and 


mailing 


more than last 


were replaced by 150 first-timers 





THE LITTLE FELLOW NEEDS HELP (Cont.) 


media. circulation printing bills, and 
commissions! 

But first of all, let the 
ygnize the need for pro 


small bus: 
nessman rec 
fessional sales promotion help on a 
vearly retainer basis just as le 
need for 


and a cost-accounting service 


now recognizes the legal 
advice 


When the sun 


day, an army of talented young let 


rises on that happy 


ter writers will spring up over night 
and come to the rescue of the lLitth 


fellow in distress * 


FIELD 
SELLING 


Back in April 1948, this reporter 
wrote a hot article condemning the 
then current practices by field selling 


agents We 


of glaring examples 


crews of subscription 
quoted a number 
of high-pressure and = intimidation 
outright fraud 


the ~ 


and in some Cases, 
We claimed that 


hurting the 


obnoxious 
practices were publish 
ers who used direct mail to sell sub 
scriptions. The housewives, burned up 


by held 
tagonistic to the publishers and there 


selling crews, became an 
fore disregarded mail appeals 

That article stirred up a storm The 
Reporter was severely criticized and 
be I ited by promine nt rmve rribee rs of the 
publishing fraternity In one in 
an apology and retraction was 
At the time 


themselves 


stance 
demanded, but refused 
we knew the publisher 
were worried and were setting up a 
Central Registry which was intended 
to be a policing organization for field 
selling 

In the intervening years, we have 
kept quiet about it because the pub 
lishers were honestly trving to clean 
up the mess. But we now understand 
that at the annual meeting of the 
Publishers Assn. at White 
Sulphur Springs in May, the subject 
again came out in the open. MPA 
chairman Walter D. Fuller said The 


bee et 


Magazine 


problems of held selling have 
of concern for many years and they 
have mounted during the past year 
He proposed a complete re-survey of 
Central Registry 

It is still this reporter's 
that if 
crews are 


opinion 
high-pressure field selling 
allowed to roam around 
the country, browbeating housewives 
into taking subse riptions, the whol 
practice will continue to hurt the 
publishers by reducing their returns 


from mail appeals 
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“Reed-able Copy” 











| AST MONTH we devoted consider 
taking a crack at 


some opening sentences of maul order 


4 able space to 


letters which cross our desk. Hor 
rible examples are in the minority 


thank goodne ss 


In all 
should give a pat on the back (with 


fairness we thought we 
bulleted comments below to those 
who turn out fine examples of mail 


order selling hel he re goes 


| Are you overlook the bu 
ness-building possi bilitie ot your te 
phone the competitive sivantage it 
can give ou if ou use t right 
° That elling Suggests something y« 
might have overlooked omething in 
portant to the operation of your busine 
It holds out the | mise that you can get 
more business, or steal a march on vo 
competitor, merely y taking full advar 


tage of the sales possibilities of your tele 
/, 


phone 


2. “There are many ways to spend 4 
vacation—but if you wish to relax com 


pletely—-you'll find at (name of resort) 
the ideal combination of climate beauti 
ful natural surroundings wholesome at 
sfying food, and a charmir itmosphere 
@ There a ene that a eais to me 
l certainly d want t mpletely relax 
wher ! go or acatior {nd this writer 
te me right in the first paragraph what 
he has t fier. The remainder of the let 
fer offer specin proot of good climate 
heautiful surrounding food that melts wu 
the mouth, and an atmosphere that wu 
‘ omplete re jiati 
Let us worry about your tamiuly 
octor and hospital | 
@ fd like nothing better than t et some 





f write ar f ‘ ef mw he an take 
‘ h worrt ont i. he got a pre 

pect He ta rt 1 f mething tha 
interests me He a definit 
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A Marth ly Clinic: Conducted by Onwille7 Reed 


Webster 
closed circular 
° There s the whole story right in the 


dictionary pictured on the en 


ist paragraph 1 paste the stamp on a 
postcard, mail it, and get a UW ebste d 

fionary Sounds pretty simple and t/ 
emainder of the etter must motivate me 
to the point of doing it. I'm looking for 
Rhatever the ré 


mainder of the etter does, the first pa 


a atch ot some kind 


graph got my attention and intere 


How To Kill A Prospect 
for a 


sample copy of his publication, heres 


In answer to my request 


how a circulation manager answersd 


my request with a form lettes 


Thank you for your interest in name 

publication Before we comply with 
our request for a sample copy, wi you 
be good enough to tell u why you are 
interested in our publication / Vame 
publication i i technical magazine le 


voted strictly to the interests of the light 
building industry. For that reason, our 
circulation is limited to building con 
tractors, sub-contractors and special trade 
contractors actively engaged in new con 


w remodeling and repair 


struction and 
n the light construction field, and reta 
or wholesale distributors of building pro« 
wits, and key employees within each of 
these classifications 


We shall. of course bee glad t« end 


you 4& sample copy tor inspection if you 
business or occupation fall within the 
shove categorie In that case, we sha 
le wore than happy to welcome you a i 
reguiar reader into the large family f 
professional mer it i* ir pr eur ! 
mseist. Our trial subseription price $1 
for 18 months 

If. on the other hand ou are mere 
planning to build a home for yourself ar 
are lookir lor new lea new Ie 


ind’ practical home 
ou ‘art find the ki 
' the book described in the 

We will be glad to « 


ou any of these on receipt of your ren 


osed corcular 


wanted, mister, was a sample 


py of your publication. Pardon n 


effrontery 1 ask you for a sample 









of the thing you are trying to sell 
ind you come through with a letter 
that chastises me as though | wer 
a small boy and then you tr 
to sell me some books Honest 


ter, all | wanted was a copy of your 


publication 

Do you get so many requests for 
copies of your magazine you cant 
aflord to send one to a possible 


Wouldn't it have been bet 


with ! 


prospect 
ter to send the sample along 
very gracious letter And then, af 
follow at up a week of 
letter 


you care to 
two later with your selling 
If the direct mail you use ts as cur 
and unfecling as this form letter you 
send to mquirers, pr rhap youre on 
think Direct oar 


doesn t pay It doesn't, mister, f 


' 
ot those who 


thoughtless letter writers like you 


Whew! 


But doesn’t it burn you up to 


I'm glad | got that off my 
chest 
medium direct 


see this grand old 


mail so abused? 


Coincidence? 


As most of you know Mi Vl 
Habernickel, Jr. of the Haband Con 
pany in Paterson, N. J., has had los 
years of succes elling te by mal 


One letter which sect i be a win 


ner with him starts out 











Mavlhe« you got the 


mail It 


nor his location 


same letter in your started 


were neighbor It s funny 


hirts! If you 
of them thie 


wanted to bu 
morning 
halt 


while thi is true 


within a hour 


in America, thousand 


ear write to me for 


These two paragraphs are too sin 
ilar to be coimecidental. It looks like 
Mr. Shirtrnaker has swiped Mr. Hab 
ernickel’s first 


word for word | 


almost 
thers 


paragraph 
SUp pose 
no way to avoid such piracy But | 
think 


eenitie ile neers how 


run mto one of 
silly it is to 
Hlow did 


always when | 


these 
cop 


SIMPLIFY ADDRESSING 


letter phi meolog 


the shirtmaker know whether the let 
ter he copied was a success OF a flop? 
Even successful mail order ope rators 
testing period, have let 
flop. I'm not 
make 


seeing ani 


during the 
that 
| want to 
that 


ters sure what 


point here 


its just actual ex 


imple of such just made me 


pi my 


mad 


A Word About Repetition 
You ve 


mak es 


heard the old saw ‘Repe 
reputation 
ourself. To me it 


little 


lilion Perhaps 
you ve used il \ 


make s 


another 


sense “as 


“The ‘ 


just bout as 
outwort saving 
tomer is always right 


The custon 


~ 


wr certainly isnt 


ometimes he dead wrong 


right 


AND LIST HANDLING 


with SCRIPTOMATIC 


The Only System to Print Directly from Card Address 
Masters to Envelopes... Booklets...Mailing Tape 


IF YOU HAVE LARGE LISTS: 


Scriptomatic Reduces Material and Labor Costs — Paper 


oddress masters eliminate cost of metal plates or 


stencils 
ordinary typewriter 


are typed quickly and easily with 
on continuous forms if 


desired. Other forms, such as labels, can be pre- 
pored at the same time. Scriptomotic masters save 


filing space, too 


require as little as 1/16 the 


space of regular stencils 


COMPLEX LISTS: 


Scriptomatic increases List Flexibility and Selectivity — 


Any tabuleting machine card 
Scriptomatic master 


can double as a 
Scriptomatic tab card masters 


keep all pertinent dota available on a single card 


eliminate time and cost of maintaining dupli- 


cate lists. All the selective flexibility of any stand- 
ard tab cord is retained by Scriptomatic, using the 
cord itself as the master for addressing any type 
of promotional material or mailing tape 

SCRIPTOMATIC ADDRESSING MACHINES NOW 


AVAILABLE 


WITH ELECTRONIC SENSING FOR 


MASTER SELECTIVITY WHILE ADDRESSING 


Seeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeee 


if addressing and list handling procedures present problems in your office 
—Investigate Scriptomatic, now! Actual case studies of leading users prove 
Scriptomatic methods the simplest, fastest and most economical possibile. 


DESCRIPTIVE MATERIAL AND CASE STUDIES AVAILABLE AT NO OBLIGATION 


WRITE TODAY 


SCRIPTOMATIC INC. 


&- w2tomaltic 


300 WNerth lith Street, Philadelphia 7, Pa. 


Perhaps 


ilways 


have to deci whether 


And you 


not his present or future busine 


or the general reputation of your 


think 


he's right. or telling him hes wror 


company, is worth letting 
when he is iving 
The customer i 


doesn t make 


and agair 


muday 
> 
it true Repe iti 
j 
Repetition rniadnhe 


fion doesn't 


prove it 
can repeat a weak 
is many times as 
and it still wont get 
If your sales me ssage 
presentation clums 
in time, have the 
ruin you 
Only when 
sound sales po 
it atiractivel 
benefits 


does repetition make reputlatior 
/ | 


Vi i\ be we fe 
but some of these old 


prove the 
straining il 


cle t ply 


The Writer's Job 


Your first job writer is ft 
get whats iv our head into the 
of a reader Hell fight ou 
He wont think Abe 


wont spend my time of 


i- ‘ 


head 
lazy 


understand you L nile 
enters his mind 
eflort on his 
just wont get if 
Words 
know and un 
known o1 
you re Irving to re 
dangers here Don't be 
WW atch out vest 
that it 


ing to 
you write 
without part 
ele i 


lerstand 


expressior 


understood 


place 
is so familiar 
reader s mind without n 


Tough 


using words 


this 


i 
lo mane 


business 
what you want him t 


want him to do it 


I'm Guilty 
Not long ro | 


msucd 
be used as a supportir 
answering imquiries aly 
At the top of the p 
1 list the weounts | 

the heading Who Has 
For? Ive 


plaints from gram 


( opy beer 
irians 


re Ive committed the unp 


sin of 
booklet i 


onstrate n 


be ing ungrammatst 
booklet 


writir 


Supposed 
abvalit 
Im guts The line 

matical. Not or does 
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WHOM 


ends in a preposition 


use of the objective case 


but it also 


Here's how | feel about the use of 
language and grammar They should 
be your slaves, not masters. The 
prime objective of any piece of writ 
Sometimes 


Often. not 


grammatical \ preposition 


ing is to be understood 
it should be ce 


strictly 


Hloqui 1 


savy the grammar books. is some 
thing vou should never end a sen 
tence with Ind. a onjunction 1s a 
word that should never appear as the 


| ike Wise 


it is wrong to ever split an inhinitive 


And when someone asks “Who's 
there 7 you iiways answetr 
It is I! The day after election you 
should ask Whom did you vot 
for? But most of us ask “Who did 


you vote for 


| reserve the right t ay Who 
Has He Written Copy bor? 
it reads smoothly and is understood 
although it did break 
two rules of precise 

1 am with Will Rogers in his r 
mark that “a lot of people who don't 


i\ aint aint eating If good 


first word of a sentence 


should 


bye caus 


by a reader 


vrammar’r 


grammar is awkward 


| fully 
quartered by the 


gregation. @ 


colloquial 
expect to be drawn and 


purists in my con 


SUCCESS 
STORY 


H ‘ lound the lolion 
story in the March Ip 1955 issue 
ol IVS SAID AND DON] 


lure house 


inspirin 


minia 
Dicta 
phone 120) Lexineton 
foe. New York 1; \. 2. Reader 

THE REPORTER $should be in 


lerested 1 if nee rect maul played 


macacine ol the 


( orporatior 


some part in the succe 


Henry Viseardi was born about 41 
vears ago with, literall not a leg to 
stand on. His careet 
story of a positive battle to help build 
a better life tor handi ipped people 
and we thought you might like t 


read about it 


i refreshing 


The young man whirled through 


] 


ele nentary and secondary schools in 


just eight years, and his principal 


boots. Al 
though nature had denied him lower 
limbs. it had cor pensatec by 


him a brilliant inf and a winning 


means of tr insportation was on leg 


stumps ¢ ised in leather 
viving 
persor ality 


He worked his way through col 
waiting on tables 


weepin ind 
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increased returns 
when your 
envelopes are 
designed 


by 


TENSION 
ENVELOPE 
CorP. 


WEW YORK 36, 4. ¥. * 527 Filth Avenwe 
ST. LOUIS 10, MO. * 500! Southwest Ave 
MINNEAPOLIS 1, MINN. © 129 North Ind Si 








850,759 


LIVE PROSPECTS 


to help overcome the usual Summer Busi- 
ness Slump. We are talking about our 
Korean and European Veterans lists 
They ore proven prospects for 


Apartment House Owners 
Home Furniture Shops 
On-The-Job Trainees 
Men's Clothiers 

Publishers 

Auto Dealers 

Small Home Builders 
Educational Institutions 


Recruiting House-To-House 
Salesmen 


The average age is 24, the age of 
acquisition. Try a test mailing this 
week the cost is surprisingly 


low—$15 per thousand names 


DUNHILL 


International List Co., Inc. 
565 Fifth Ave. New York 17, PL 3-08633 


Chicago Office 55 E Washington St 
DEarborn 27-0580 

Washington, 0D. ¢ 824 Jefferson P Nw 
REpub 7Altt 


DES MOINES 14, 1OWA + 1912 Grend Avenve 
MAMSAS CITY 6, MO. + 19th & Campbell Sts. 
FT. WORTH 12, TEXAS + 5900 East Resedele 


POSTCARDS and 
ADVERTISING 
LITERATURE 
at BUDGET 
PRICES 


SAN FRANCISCO. 720 Mission LOS ANGE 
27000 € 7th 
YORK 23 E 26th 


BALTIMORE 1600 5 ¢ 


CHICAGO, 40 N Clark NEW 


ntor 








EDWARD W. OSANN 


Writer of Advertising Literature 
and Sales Letters Since 1910 
175-35 88th Ave, Jamoica 32, N.Y 


A A 


May | help you? 

















tax 


| 


per 


iD 
whic 


f 


” 
’ 


ther 


work 


He graduated a 


rt, but far above that was his 


letermination to find a way to im 


his own physical deficiency 


\¢ 
t 
ha 


i 


Ath a doctor friend ce veloped 


artificial 


ley 


«s with sockets 


vere cushioned to what forn 


d hee 


reluse 


n Hank 
payment from Hank 


d 


legs.” The 


ind told him that his only reimburse 
should be that he set out to he i 


Q. 


ti 


ly 


t 


pe 
O42, he 


tye 


tr 


ypole 


ld we 
ining 


th whe 


COMMERCIAL STREET § BIRPTINOGHAM | 


similarly handi “appe d 


rvice 


it ko 


new 


jomed the Re ad Cross 


worker ind took 


ley 


Dix. He wa 


« that he was 





“ 
td] 


able 


“i 
Ss 


he 


th 


spo 
1s 


Ip 


to hike 


eting 


and march with no one 
re 
sent to Walter Reed Hospital to 


wi 


rehabilitate 


crt 


Burlirt 


» (Nw) 


But } 


rk 
it 


ft 


Ww ! 


“va 


Burlis 


LOB 
juartet 


Phere 


Th 


ugh 


tee 


LTp 








Thi 


Tinne 


! 


py rhe 
lon 


Liv 


lames Cray 


winners 


the 
\. 
tre 

hy 


! 


im the 


British DD 


te 


“ 


tries 
ralor 


other 





burr 


? 


vit 


Ie 


mg 


s an ampute ‘ 


return 


after a 


cerebral palsy 
He productive iobs 
It was here that Hank got the idea 


ng amputee for Abilities. Inc. It was his thought 


brill 


lant 


caine Pe rsonnel 


cle sire¢ 


hands apped 


' 


if 


Drive 


eflor 





missiol 
1949 
Break 


7 Ile vur 


ts. several thousand ! 


paraple ws 





Was 


pore 


to h 


still 
ipl 
and 


ead 


with he 


Hospital i business with more than S500.000 


poli 


re that a rr t a charitable 
Di tutior established 


7 Mills ata salary we uld nis ‘ \ land app 


The objective 


to perseor i practi al Dasis 


nspire 
it 
dence 

he any norn 

up ly just three 

ad ning Abilities Irv has 
Described by the 
nd H all Stree I urna is ite Nn Little 


annual wales 





“ 


J 





ws dont SELL 
ine- tools oe they 
you #0 choose them | 








ever, we can supply exactly what 
@ gled to have your order, 


© it is - no high-pressure stuff - no 





the possibility of some useful advice - 
. mless you let us gow wat 


play. 


) 
¢¢< _ 2 itv” 








AN OUTSTANDING NEGATIVE LETTER 


! enpoved acting as a 
Bill Baring-Gould 
kd Maver Ir 
to 


with 
ind 


select the L955 


contest sponsored by 
Mail Advertising 
eent to New York 
ancl the 


rect 


were 


judges assisted 


worked me arly 


a whole d 
of 
We 


aft 


the 
“ 


er 


“ 


ill rep 


they 
Leow 


cothe 


| roduc in 


Ly 


rk 


ol 


rt 


h ive 


aL 


be 


meetin 


enjpoving 
ir English cousins been a pet rule that you 
later on the 


: the 


winners use negatives wu 


unusual letter 


of all the 


judy 


here 


i and 


just to 


of hum 


aus 
we 
show 


" 


ty British advertisers has alwa 

shouldnt 
i letter but perhaps 
overuse of the ord re n this 


lu tte rhe ad 


a the 


case made it 


ht the ind slogans 


ive rf 
the 


among 


t ors The twe 
re on two sides 


feolele ad so the 
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in the com 
Abilities, Ine. eli 


petit 
i dozen blue 


ents include 
enip ¢ ompanie ! does ava 
1 we rom e1 ope 


to ing e printed cu 


riety address 

cults 

has beer 
almost 

\ im ard 


circuits 


Dictaph rie oration 


\bilities customer 
1 the 
Printed 
ind transcribing 
and 


work | 


machines mac here 


whats quality of 
vcellent ar e price right 
has “ne 0 good 
build a 


site 


Business that 
Abilities, Inc. p 

lant on an eight 
But most in portant the 


new 


just pur 


i 
hased peo 


ple who until recently were unproduc 


have found new and 


skills 


sentimentality is 


tive 


hope 
if irned new 

No 
Abilities, Inc., and the 
thar 


weording to 


allowed at 
pay is slightly 
union wages 


Hank 


employees to 


less 
This 
in incentive for the 
out and get better jobs 

Abilities, [ne 
Hank Viseardi 
ill of us. Just think what would hap 
pen if all 


as positive 


pres ili 


pros ides 


and its driving spirit 
gives inspiration to 
humans were 
as thoughtful 


Phe 


two legged 
itive 
in service to other 
of Abilities, Ine. is dys 
knows it could indirectly help many 


as cre 
each ide a 
TL who 
others who are only handicapped by 


their own thinking 


MAILINGS 
FROM HOLLAND 


Qur friend and Repo reader 
Marinus Spruytenbur De Mutator 
W illemsparkweg 112 Amsterdam 
Holland tells us that many 
mercial org using Heo 
their mathng center tor 
terial going to countries othen 
the LSA 

Marinus 
three or tous ears 
portant \ 
established factories in 
not only for the needs of the 
Netherlands but Iso for 

ver world 

killed labor 


tractive 


rler 


com 
inizal ms are 
ma 


than 


land is 


the last 
ibout BOO mm 


that 1 


tells us 
erican manutacturers hav: 


lland 


export all 
and 


selection al 


prices 


Direct omucal tou 
Printing co wut 40% 
than the LSA m if osts woo, 
paper 
If any 
ested, get 


lower 


iss 
wders are inter 


Marinus 


with 
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MARK THIS 
DATE DOWN 


left), chairmar 
bertson, Buckley 
Illinois 
president ol 


J Buckle \ 
vard of Re 
Chicage 


Homer 
of the bv 
& Gotsh, Ine 
David | Harringtor 
the Reuben iH Donnelley 


reminding you here to 


nad 


( orp 


same cily, are 


be sure and mark your calendar for 


direct 


Ne ple mber 


upcoming dat 
1955 


mails big 


12th 


cours the 
Mail Ad 
Annual 
Morri 


Harring 


reminder is, of 
day of the Direct 

(Association's 38th 
Convention to be held at the 
son Hotel in Chicago Mi 
general 


Their 
ope ning 


vertising 


convention chairman 


Buckley 


in direct mail) 


ton is 
and Mr 


th year 


(who is celebrating 
Is hon 

The 
only to 
12th 


vou to get 


r 


his 


orary convention chairman 
photo efforts above are not 
you of the September 

but 
reservation in as 


rt mind 
dat also to urge 
your early as po 


sible 
tion, 
evidence of 
Bob Stone 
National 
Hlinois 


chairman 


going to be a big conven 


that fact from 
vice president of The 
Chicago 


program 


comes 
Research Bureau 
who is general 

Bob that various 
scheduled for the three-day 


lining up fine ~“ 


re ports 
SC SSitis 
convention are 


on chairmen are doing a fine jol 
if the 


=p ike rs 


process of arranginy 


ot the 
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reporter has been gripping lor 

steout the Miami operator who 
ends unordered religious articles by 
mail, « pec ally to Catholic lists, and 
sks lor return payment to help some 
disabled GI veterans. Will now have 
Hurrah for reporter Al Neu 
harth of The Miami Herald On 
Monday and Tuesday, May 2 and 3 


Yoo. front page feature carried Neu 


te say 


harths story of his investigation of 
bx-Gl Plastics ompany and 
Catholic Products of America The 
first is operated by two brothers, Ben 
jamin and Henry Kram According 
to the story, Ben is the only one dis 
ibled and the Veterans 
tion rates that disability about 10% 
Another brother, Max Kram, split off 
from the other two about three years 
ago and started the Catholic Products 
ft America 
erucihxes to 
ountry at the rate of 
(10) a week It is estimated the 


Administra 


which mails out silver 
Catholics throughout the 
»O00) to BO 
brother are raking in something 
like $2,000 a day and all the profits 
» to the three brothers. Their offices 
are nothing more than a mailing de 
partment handling the outgoing 
und raking in the suckers 
Honey We understand the Catholic 


iuthorities and law officials 


shipane tits 


church 
ire worried about the situation, but 


far seems to know what 


Kicks are still comin in 
ill over the m ip about the homework 
mail order rackets. In spite of all the 


negative public ity, ads are still being 


from 


rut in pulp magazines, saying that 
female help is wanted for addressing 
ind mailing post cards in spare time 


Most of the 


have agreed to refuse this ly pe of 


it hore yood magazines 
ulvertisit after being put wise by 
the Better 
women who answer these ads receive 
a letter telling 


them to send $1 as a service fee for 


Business Bureaus The 


either a prost card of 


obtaining complete instructions If 
they are sucker enough to send the 
$l. they receive in return a booklet 
which has a few pages of instructions 


on typing and then tells them how 


can buy double post cards ($5 

4)}) and they in turn must ad 
dress and stamp (at their own cost). 
The post cards are supposed to sell 
sattie kind 
value. It is a shady operation and it 
is too bad the 
havent cracked down long 
this 


ol a product of dubious 
postal inspectors 


before 


. 
The racketeering directory boys 
are in full swing again even those 
who were formerly stopped by the 
bTC or the 
clip-and-paste 
with different 
getting complaints from all 


vostal authorities for their 
started 


? 
tactics, have 
up apain addresses 
We are 
uround and in many cases the appeal 
letters for the new business classi 
look so much like au 
thentic invoices that they are stamped 
ley the 


recipient company and passed along 


hed directory 
accounting division of the 


to the advertising department for an 
okay. We have uncovered a number 
of such cases and the only reason 
they weren't okayed was that the ad 
manager had read about 


Wonder 


innocently pass 


vertising 
the rackets in The Reporter 
how many 
them for 


profitable racket when so many peo 


people 
payment? It must be a 
ple are engaged in it and when they 
have the nerve to start up all over 
Pass the 


word along to your associates 


wain alter being stopped 


to be careful! Rather than send com 
plaints to The Reporter 
your evidence to your local Better 


transmit 


Business Bureau They are particu 
larly interested in cases where the 


invoice-looking actually de 


appeal 


ceived the accounting department 


Post Office Inspectors are doing a 
pretty ml job in cleaning up the 
mails by putting out of business the 
purveyors of pornographic pictures 
ind literature But, as reported be 
fore, as fast as they close up one 
yperator he or somebody else starts 
address with the old 
mailing list and plenty of negatives 


We are behind these efforts of postal 
inspectors and are doing everything 


up at a new 


possible to help It is a serious prob 
lem and getting worse Abe Me 
Gregor Goff, solicitor for the Post 
Office Department, recently told a 
House committee that cases involving 
the mailing of obscene matter in 
creased 73°% last year But some 
times we think the Post Office gues 
too far by fiddling around with bor 
derline cases which are not too im 


portant. 


One recent case had all the ear 
Postal 


inspectors seized and threatened to 


marks of a burlesque comedy 


destroy a rare volume of Lysistrata, 
a comedy by the Greek dramatist, 
has lived 


Aristophanes, which 


through 2,400 years. The play has 
been shown in the theater in various 


\ book dealer on 


the west coast took the case to Fed 


forms many times 


eral District Court and we under 
stand he succeeded in preventing the 
Postmaster General from destroying 
this rare volume which is on the 
shelves of virtually every public li 
brary in the country and in thousands 


of American homes. 


We were interested also in learn 
ing that various Postmaster Generals 
in the past, under the so-called Com 
stock Act of 1873, have banned such 
books as: Walt Whitman's Leaves o/ 
Grass, The Arabian Nights, Voltaire’s 
Candide, Defoe’s Robinson Crusoe, 
Tom's Cabin, Mark 
Twain's Tom Sawyer and Huckle 
herry Finn and Gibbon’s The Decline 
and Fall ol the Roman Empire The 
Post Office should not go too far on 
What is obscene to 
the Postmaster General or one of his 


Stowe’s Uncle 


these silly cases 


assistants may be pure as the moun 


tain snow to another. 
*. 


This reporter is getting pretty sick 
of the charity solicitations which in 
clude a simulated contribution book 


containing what purports to be dif 


ferent signatures of doners and the 
amounts contributed. You are asked 
to return this valuable contribution 
book with your own check. If you 
don’t contribute, you are then the 
recipient of a long series of frantic 
letters asking you to either return the 
book or mail a contribution. This 
stunt may have worked when it was 
first originated but in our opinion it 
It is es 
pecially irritating to us because we 


is deceptive and irritating 


are on the list (to receive samples ) of 
practically every charitable organiza 
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tion in the country So if there are 
any readers of The Reporter who use 
this device and who see this item 
; we ask you to please take us off 
the list. 


What's this? 4 new source olf i 
ritation / Received a signed, ty pe 
written, personal memo from a pub 
licity house complaining that we had 
not used the material contained in a 
publicity release mailed some time 
before. “Another copy” of the pre 
vious release was attached to the 
meme No one around here could 
remember the original release so pre 
sume this was simply a stunt to force 
attention and mention. These smart 
publicity boys should learn that irri 
tating editors isn’t exactly produ 
tive. 


Whew! Several times in the past, 
we have given verbal slaps on the 
wrist to people who were selling a 
masculine product, such as a pipe, 
and when renting a list they failed to 
remove the female names . address 
ing them as “Dear pipe smoker,” ot 
something. Now the shoe is on the 
other foot. A famous women’s maga 
zine, which for friendship’s sake shall 
remain nameless, recently rented a 
list and failed to remove the mascu 
line names. One correspondent of 
ours, who is extremely masculine, was 
more than a little irritated when he 
read how he could be looking “even 
nicer, better dressed, more assured, 
vibrant... a charming new YOI 
after reading the magazine in ques 
tion. Of course, he was thrilled with 
the idea of how he could “learn to 


make his own clothes at home.” 


Oh, my! In addition to all the 
trouble we are having with racket 
eering promoters of non-existent di 
rectories ... American firms are now 
being solicited from Tangier for list 
ings in a proposed “International 
Directory of Registered Telegraphic 
Addresses” . and the promoters 
are using the same old clip-and-paste 
system, inserting on the order form 
a tipped-on copy of a listing taken 
from another directory Our only 
advice: Be careful! 
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GET THE FACTS! 


PHOTO-ENGRAVING COMPLETELY 
EXPLAINED TO THE LAYMAN 


Now—'‘brush-up" with this modern, complete and fully 
illustrated guide to correct photoengraving methods. 108 
pages—Lovishly illustrated in black and white, and color 
$2.00 
per copy 
HORAN ENGRAVING COMPANY, INC. 


44 WEST 28th STREET, NEW YORK 1, N.Y 
And don't forget Horan's Tel. MU 9-8585 * Branch Office: Market 2-4171 
“eround the clock" ylesse — y pte 
> he Art 
service whether your 
problem is 
black and white, 


benday or color process 








in Lifesavers... and Direct Mail, too 
it's the HOLE that makes the DIFFERENCE! ADDRESSOGRAPH 
MOUNTING FRAMES 


Jo ha Burwell 
5 590) Windom Fil Ww Weeh.D 
Meee - 


TS a 


& \ 
C3 wines 4 


co 
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Otte nett corte tact Ot 
@ 0088S wows) conoen re | 
0. syste ge see 
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: 2 LINES ¢ 


A lifesaver nOU ; - e ’ 
edaonie uae rh to te FOR SALE: 1,000,000 
hole in the letter adds a touct vid ty Addressograph ELECTROcote Locktab 
) Frames 682200. NEW and in perfect 
condition. Serves the purpose of Ad 
ronutta dressograph frames A, 8B, C, E, F, K, 
N, O. S. Will toke 1, 2, or 3 plates 
y Packed in original boxes of 100 ea 
want to know more about hig Sale 5000 to the case. Usually sell for $36 
Letter with the built-in, pre-addressed reply per 1000 .O1 each 


¢ env attached to the ba the 
envelope) attached he t in lots of 15.000 or more 




















that separates it fror 


motions 


if direct mai 





want to see t has helped 
eile —e a me Also for sale: 280,000 J.2000-1 Ad 
dressograph frames. Hold two 3 line 
plates. New and in 
perfect condition O11 each 
Will entertain offer far entire lot 
Samples will be furnished on request, 


NATIONAL ENTERPRISES 


2001 K St N. WW. + Wash. O Cc 
Phone NAtional 8.0330 





\SALES | LETTERS 


eetesd 


148 W. 23rd St., New York 11 


Telephone WAtkins 9-6028 CIRCULATION 
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ee ee PROMOTION 
MANAGER 
WANTED 


GYMER—2125 E. 9th St., Cleveland 15 ee 
SASSO SOSOSOeS Publishers 


nd Gas Trade 


WANTED 30 000 ABC 
IMMEDIATELY ttle tnparts 
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opened up in a 
for ~ormeonhe 


know list 
fill 


of educatior 


will be wo 


whe control 
iiti-muillion background 
immediate nee salary requiremer 
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on direct advertising 

MAKE DOLLARS 
Now you can scent any 
kind of paper with any 
fragrance on any press! 


HERE’S HOW... 
Wash the press, put 
FPO oe ccoma COMPOUND 
in the ink fountain. Use a 
blank tint plate and run 
the printed paper through 
the press again. 


* All Flower or Modern Fragrances 
* Food Aromas and Odors 
* Many, Many others 


FRAGRANCE PROCESS 
COMPANY 


73 SULLIVAN STREET 
a ee?) ee r,s 
PHONE: MO 3.1582 


RSE AN i es RS 
Over 1,000 
Shop Owners 


Know 
. 
° 
a 
* 


that, as an aid in the 
creation and production 
of direct mail, MASA 
International is 
invaluable 


1,000 


progressive commercial 


Join these 


duplicators in promoting 
your industry 

A letter now will 

bring you a full 
description of 


membership services 


Write 


MAIL ADVERTISING 
SERVICE ASSOCIATION 


18120 James Couzens Highway 
Detroit 35. Michigan 


Ce ee ee A ee ee el 


My Mail Order Day 


I By Jored Abbeon I 


It has been said that a fool learns 
by experience and a wise man learns 
from the experience of fools. So, my 
gentle readers please take your pen 
cils in hand and right now, this min 
ute, note down on a handy piece of 
paper the numbers of the typewriters 
and adding machines in your office 
Then file this paper where you can 
find it in an emergency 
this lip as a piece of 

Abbeon 


ime to work this morn 


I send along 
typical Jared 
Seems like I « 
ing already to type out this column 
on my good old IBM Electric. So 
there | was—but the IBM wasn't 

among the missing were the 
ftoval. the Woodstock. the 


and our cre aky old adding mac h 


hindsight 


Reming 


ine. Funny thing the thieves didn’t 
touch a blessed thing else that we can 
discover They opened the desk 
drawers and hunted through them 
for cash. As we don’t leave any cash 
on the premises at night, their hunt 
was fruitless. The specialists ignored 
such obvious loot as hunting knives, 
MICTOSCOpes, por ket knives, and other 
valuable and portable items in out 
inventory. Also, they distained my 
olhee television set, quarter-inch elec 


‘ offee 


maker, and the thousand and one 


tric drill set, stove, electric 
items we used to make our business 
hours comfortable and profitable. 
Felt like a darn fool when the de 
tectives asked for the numbers of the 
stolen machines and we had never 
made a record of the numbers . . 
and didn't even know when, where, 
and from whom we bought ‘em. So 


“Make 


In any case, 


that is why | say brethern 
a note of the numbers 
is the detectives say, “A break is 
expected any moment.” Yes . ‘ 
break im omy 
that electri 
old Seidel & Naumann von Dresden 
portable is like pounding rocks 


one typing finger. After 


typewriter hitting this 


Which is what | always tell the 
folks who hire my consulting talents 
There is nobody in the business 
world who can hand you a money 
making scheme on a silver platter 


All a consultant can do is advise of 


pitfalls in the path based on his ex 
perience 


Friend Mary Lou Groves (of the 
Charles W. Groves Co. 427 Willard 
Ave.. Michigan City 
in a mailing that they recently made 
Teacher Lists 
realize that there are 


Indiana) sends 
telling about their 
Never did 
(63,056 public school teachers in this 
fair land of ours. Now if you, gentk 
reader, had a widget that sold for 
two dollars, and could sell one of 
them to each school marm Wow! 
what a market. This brings up the 


question—with all these educators 
tearing around loose, where do all 
the ignorant blokes come from who 
clutter up every mail order house's 
daily influx of letters with illiterate 
ignorant 


unintelligible, unreadable 


screeds of pure nonsense / 
Incidentally, Missy Mary Lou, | 
Hoke Is an old 


meanie to kee pmy identity from you 


agree that Henry 


But on my last visit to his office 
there was a man in the waiting room 
with a horse pistol waiting for his 
turn after the man with the 
buggy whip got finished “reasoning 
with the editorial board 


Friend L. W. Church out in L. A 
own sends in one of those P.1. radio 
deals. (Purports to tell you the se« 
“bree ad 


vertising on the radio.) He won 


rets of how to get 


ders how many fall for the lin 
this P.1. fellow offers. Well, | had 
thought that this particular foul ball 
had about played itself out but | 
guess it will go on and on forevet 
Knew a M.O 
work this deal, but gave it up years 


ago Now he is a respected and ul 


dealer who used to 


tra-respectable citizen. Sold the “see 
ret’ when it was still a workable 
plan | whistled when | found out 
how many thousand dollars he cleat 
ed on it. 


Manhattan 


~t nds iti 


Friend Marvic, 861 
Ave., Brooklyn 22, N Y 
their price list of special letterheads 
What I like 


and flash postcards 
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hooklet is that 
brought their quantities 
as 100 of each. The 


chum who wants to add color to his 


about this 
they have 


12-page 
down as low 


mailings can do so for prices start 
ing at $1.10 without reaching down 
into his sock for a bundle of loot to 
purchase reams of printed matter he 


for 


has no use 





> >. > 
See by the mail that these phone \ 
spreading. Latest is 
jobs for a 


award ideas are 
a series of free grease 
nominal fee that seems to cover the 
mailing Pretty 
crude but it looks effective and 
offhand, | can’t see 
gets hurt The only 
like is that the grease 
to “lucky 


but actually are sent to every 


costs more or less. 
where anvbody 
point | don't 
jobs are given 
individuals supposedly 
fom, Dick and Harry on a mighty 
long list 


Pou hing handwritten charity ap 
May he the 
maybe not. I can't 
tell the genuine from the false. Any 
handwriting makes it effe« 


mere handise 


peal for 


eause is good 


way. the 
live but my address on the enve 
lope is from a code list that they 
picked up 


. * . 


Parker Publishing 


That little gag of disguis 


Vote to the 
Company 
ing an order blank as a correction 
of mailing list form is (to say the 
least) very poor business taste in my 
opinion 


° ° . 

Well, here we are at the end of the 
column. Lach month 
this labor of love | 


items against deadline date for the 


when | finish 


start hoarding 


next month. This month | quit with 
at least half the stuff in the basket 
left unwrit. Oh well, next month is 


Vil have 


space for the human fly who puts his 


another column and maybe 


name and address (with a com 


pletely misleading set of vital statis 


tics) into matrimonial papers and 


magazines so that friendship seeking 
ladies will write to him. and he can 
their offers 
ately, he isn't out to defraud 

just likes to get mail of this ty pe It 
inflates his Littl 
does he know that one of the “ladies 
who helps fill his 


tually sitting in a Government ofhice 


gloat over Unfortun 


miserable ego 


mailbag is a 


building. One of these days “Mail 
Qirder Romeo is going te step one 
inch over the line just one littl 


inch—that’s all 





Rates $1.25 per line (75¢ Situation Wanted) Minimum 4 lines 


CLASSIFIED ADVERTISING 











ADDRESSING PLATES 


if you use 
ELLIOTT -type STENCILS 
and want to REDUCE COSTS 


Box 71, Reporter, Garden City, N. Y 


SPEEDAUMAT—Three line embossing $35.00 
per M. Also “B" and “E 
for prices. Advertisers Addressing Systern 


703 No. 16 St., St. Louis, Mo 


embossing— write 





ADVERTISING AGENCIES 


For pulling direct selling mail order advertis 


ing campaigns Dy new spapers magazines 


Martin Advertising 
353A, N.Y. LE 2 


consult 
Agency, 15 E. 40 St., Dept 
4751. Est. 1923 


trade papers 


START A MAIL ORDER BUSINESS! FREE 
Consultation! Request ‘GF Letter” #6 
GEORGE FELDMAN, INC. Advtg 
1186 B’way (R) NYC, MU 3.4191 





ART FOR OFFSET PASTE-UP 


Choose from more than 10,000 black and 
white drawings. Just clip and paste. Costs 
pennies—that's all. Write for actual sample 
CLIP BOOK and full details. Harry Volk 
JR. Pleasantville 24, N. J 





FOR SALE 


Used Pitney-Bowes Postage Meter Model 
4200. $150. Can be seen by appointment 
Write Box 74, The Reporter 
N. Y 


Garden City 


Two #76660 gray steel Remington Rand 
double Multi-sort Tables, 66x26" with four 
#7760 Ball Bearing carriages, 250 divisions 
sacrifice; New York The & 
386 Fourth Avenue, New 


each, little used 
Health Assn Inc 
York 16, N. ¥ 


machine 
About 10 years old 
but in good working condition, $75 1000 


Pitney -Bowes mailing automatic 


sealing, with stand 


Lok-Tab oddressograph plates & frames, N 
100E.2200, $15 for all. Prices fob. Kalamea 
z00, Mich 
Service, 914 S. Westnedge, Kalamazoo, Mict 


Write or see Kalamazoo Letter 





HELP WANTED 


COPYWRITER 


Wanted—an experienced direct mail and or 
mail order space copywriter for direct mail 
advertising 


consulting organization and 


agency in NYC This is a key opening in a 
rapidly expanding firm and pays up to $10 
000. It is a strictly creative spot (not ad 
Background rT 


magazine circulation promotion 


ministrative direct mail 
service sell 
ing, membership drives and or mail order 


desirable Write details 
Garden City N Y 


space advertising 


Box 73, The Reporter 





LisTs 


CANADA’S BEST MAILING LIST 
250.000 live names on Elliot? stencils 
TODAY 
or Tobe's, Niagara on the Lake, Canada 


Call your list broker 





MAILING LISTS 


NEWLY PROMOTED EXECUTIVES 18,000 men 


ust promoted from one job to a better one 


All middle management group. Compiled 
from house organs which report all company 
promotions. 2,000 added monthly, A small 


list—but a good one. $15 per M. Stencils 
Your broker, or Gebbie Press, 19 E. 481 


N.Y. ¢ MU 8.5258 


FREE MAILING LISTS 
Constantly Corrected 
Accurate 
Manufacturer 


Guaranteed 100 
Retailers Wholesalers 
Banks 
and 350 other lists to choose fron 
We charge only for 
ssually completed within 3 days 


Churches Institutions 


addressing 


ADDRESS KRAUS CO 
48.01 42nd Street 
Long Island City 4, N. Y 
STillwell 4.5922 


SPEED 





SITUATION WANTED 


Statistician Advertising analyst Sales, Ex 
penses, Agents Activities, Costs and Results 
Box 72, The Reporter, Garden City, N. Y 








TYPE FOR OFFSET 


Save with FOTO-FONTS. Unit cost per font 
only 20¢! Easy to set and align—shorpest 
reproduction. Free samples and details. A.A 
Archbold, Publisher, Box 20740-K, Los Ange 


es 6, Calif 





“HOW TO THINK ABOUT INDUSTRIAL DIRECT MAIL” 


JUST 


a 112. page analysis and ovtline for ndustrial direct ma 

OFF planning and executior Offers advice from more than 70 expert 
in the field. Presents a detailed outline of 6 important phases 1 

THE help you formulate workable plon, build a successful dusty 


direct mail program. Send 


PRESS! 





The Reporter of DM Adv., Garden City, N. Y 


$3.00 for y 























DIRECT MAIL DIRECTORY 


LISTINGS ONE LINE PER ISSUE, $15.00 PER YEAR 








ACETATE SHEET PROTECTORS DIRECT MAIL EQUIPMENT 


ADDRESSING 


ADDRESSING MACHINES 


A A vw h 


DIRECT MAIL SUPPLIES 


ADDRESSING TRADE ELLIOTT STENCIL CUTTING 


Rw iW. 23 


49 8 « 


ADVERTISING AGENCIES . “oN. M 
ENVELOPES 


ADVERTISING ART 


ADVERTISING BOOK MATCHES 


ADVERTISING SPECIALTIES 


AUTOMATIC MACHINE-ADDRESSING SERVICE 


P 


AUTOMATIC TYPEWRITING 


BOOKS 


x 


ENVELOPE SPECIALTIES 
Vande Ave w 


4 Ave 
4 ’ x 


FOREIGN MAILINGS 


, FOREIGN POSTAGE 
BUSINESS BRIEFS e é - New 
FUND RAISING 


BUSINESS CARD SERVICE HOUSE ORGANS (SYNDICATED) 
’ ee - w / N 
CATALOG PLANNING IMPRINTERS SALES LITERATURE 


A é 


MacdA & 


INSERTING SERVICE AUTOMATIC MACHINE 


CHRISTMAS STATIONERY 
CO-OP CARD — COUPON MAILINGS egy e- 


INVISIBLE INK POSTCARDS 
COPYWRITERS (Free Lance) , 


LABEL PASTERS 
LABELS 


DIRECT MAIL AGENCIES LETTER GADGETS 

. 4 , 4 N 
LETTERHEADS 
MAIL ADVERTISING SERVICES (Lettershops) 


ws 4 


DIRECT MAIL CONSULTANT 
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MULTIGRAPH SUPPLIES 


MULTILITH & MULTIGRAPH MACHINES 
‘ S N N 


PACKAGING 


PAPER /AANUFACTURERS 


e > Se 304 Arch § p> 
MAILING LISTS — BROKERS 


PARCEL POST MAILING BOXES 
PERSONALIZED GIANT GRAMS 


PHOTO ENGRAVERS 


PHOTOS IN QUANTITY 


* Membe ationa f Mailis PHOTO REPORTING 
MAILING LIST — COMPILERS & OWNERS bles 5 ‘ f N 
ois. tall N.Y 703 POSTAL INFORMATION 


4 WN 


4 
POST CARDS 


PRINTERS LETTERPRESS 


"occ > > > > 


PRINTING OFFSET LITHOGRAPHY 


PRINTERS LETTERPRESS & LITHOGRAPHY 


PUBLIC RELATIONS CONSULTANT 
SALES PROMOTION COUNSEL 
SEASONAL STATIONERY 


SUBSCRIPTION FULFILLMENT SERVICE 


+ Ddrt 


MAIL ORDER AGENCIES 


Ma . 0 and. Kanta 


SYNDICATED HOUSE MAGAZINES 
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